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Abstract:

Arabic is a significant language, serving as a means of
communication in Arab countries and numerous Muslim
nations. It is also an official language in major international
organizations such as the Arab League, African Unity
Organization, UNESCO, and the United Nations. Despite its
global importance in diplomacy, business, and cultural
studies, Arabic language programs in many Nigerian tertiary
institutions face low enrollment. Several factors contribute
to this issue, including the perceived lack of relevance of
Arabic to students' careers and the challenges of learning the
language's complex script and grammar. Institutional
limitations, such as inadequate resources, unqualified
instructors, and poor program visibility, further exacerbate
the problem. This paper explores these challenges and
proposes solutions, including updating curricula to include
practical language use, cultural immersion, and career-
oriented modules. Additionally, enhanced marketing and



increased institutional support are recommended to attract
students and improve program quality, ultimately
revitalizing Arabic language education in Nigeria.
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1. Introduction

1.1 Background Arabic serves as a language of
communication in Arab countries and large number of
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Muslim countries; it is also recognized as an official
language in international organizations such as the Arab
League, the African Unity Organization, the Islamic
Congress, and the Muslim Organization for Education, and
Science and Culture. Indeed In 1970 Arabic recognized as
one of the official language in UNESCO and later in the

United Nations, and in the International organizations. The
study of Arabic, a language of significant cultural, historical, and
economic importance, is often underrepresented in many Nigerian
tertiary institutions. Despite its relevance in global diplomacy,
business, and cultural studies, Arabic language programs frequently

struggle with low enroliment.

1.2 Research Problem
This paper investigates the causes behind the low enrollment in Arabic
language programs and proposes potential remedies to address these

issues.

1.3 Objectives
e To identify and analyze the causes of low enrollment in Arabic
language programs.
e To evaluate potential solutions and remedies to increase
enrollment rates.
« To provide recommendations for policymakers and

educational institutions.



This study offers a novel examination of low enrollment in Arabic
language programs at Nigerian tertiary institutions, providing
actionable insights for curriculum enhancement, targeted
marketing, and institutional reforms. By addressing both
educational and societal factors, the research contributes valuable
strategies for revitalizing Arabic studies, promoting cultural
understanding, and  improving  global  communication.
Additionally, this research fills a gap in understanding the
intersection of language education and institutional challenges,
offering practical solutions to boost Arabic language program

enrollment and relevance in Nigeria.

Methodology/Approach:

The study utilized both quantitative and qualitative data collection.
Surveys were distributed to students and faculty members across
several Nigerian tertiary institutions offering Arabic programs,
gathering data on enrollment trends, perceived relevance, and
institutional challenges. In-depth interviews were conducted with key
stakeholders, including program coordinators, language instructors,
and academic advisors, to gain insights into the challenges and
potential solutions for low enrollment in Arabic language programs. A
comprehensive review of existing literature on language acquisition,
enrollment trends, and the status of Arabic studies in Nigeria provided
a theoretical framework for understanding the factors affecting Arabic

language programs



2. Literature Review

2.1 Importance of Arabic Language

Arabic is a major world language spoken across the Middle East and
North Africa. It is integral to understanding Islamic culture, global
politics, and economic opportunities in the Arab world (Ayyad, 2020;
Khalil, 2018). Arabic is one of the world's most significant languages,
spoken by over 400 million people across the Middle East and North
Africa. As the liturgical language of Islam, it holds profound religious
significance for over 1.8 billion Muslims worldwide, being the
language of the Quran. The language has also been a crucial medium
for preserving and transmitting knowledge in fields like mathematics,
astronomy, medicine, and philosophy during the Islamic Golden Age.
Today, it remains a key language in international diplomacy, trade,
and culture, with its rich literary tradition continuing to influence

global arts and thought.

Arabic is not only a language of great historical and cultural
significance but also a vital modern communication tool in the
globalized world. It is one of the six official languages of the United
Nations, reflecting its importance in international relations and global
governance. Arabic's influence extends beyond the Arab world,
contributing to the vocabulary of many languages, including English,
with words like "alchemy,” "algebra,” and "safari" tracing their origins
to Arabic.

The language is diverse, with multiple dialects spoken across different
regions, each carrying unique cultural expressions and traditions. This

diversity enriches the Arab world's cultural fabric, making Arabic a
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key to understanding the region's complex social and political
landscapes. In addition, Arabic is increasingly important in global
business, particularly in the energy sector, given the region's vast oil
reserves. Learning Arabic opens doors to opportunities in various
fields such as diplomacy, journalism, education, and international
business, particularly in an era where understanding different cultures

and languages is essential for global cooperation and peace.

2.2 Enrollment Trends in Language Programs:

Previous studies have shown declining enrollments in various
language programs due to changing educational priorities and labor
market demands (Smith & Jones, 2019; Taylor, 2021). The decline in
enrollment in Arabic language courses has become a growing concern
in many educational institutions, particularly in Western countries.
Several factors contribute to this trend. The perceived difficulty of the
language, with its complex script and grammar, can discourage
students from pursuing it. Additionally, geopolitical tensions and
negative media portrayals of the Arab world may deter interest in the
language and culture. Economic factors also play a role, with students
often prioritizing languages they perceive as more directly linked to
career opportunities, such as Spanish, Mandarin, or German. The
decline in enrollment can have long-term implications, including
reduced cross-cultural understanding and fewer professionals with the
linguistic and cultural skills necessary to engage with the Arab world.
This trend underscores the need for greater awareness and promotion
of the benefits of learning Arabic, both for individual growth and for

fostering global connections.



2.3 Challenges in Language Learning

Many studies have indicated that, the challenges specific to Arabic
include its complex script, phonetic system, and grammar. These
factors contribute to the perceived difficulty of the language (Al-
Mousa, 2017; Badawi, 2016). Arabic presents several unique
challenges that contribute to its reputation as a difficult language for
non-native speakers. These challenges are primarily related to its

script, phonetic system, and grammar:
1. Complex Script:

Right-to-Left Writing: Arabic is written from right to left,
which can be disorienting for learners accustomed to left-
to-right scripts.

Connected Letters: Unlike most Western languages,
Arabic letters change shape depending on their position
within a word (beginning, middle, end, or isolated). This

requires learners to memorize multiple forms of each letter.

Absence of Short Vowels in Writing: Arabic script
typically omits short vowels, represented by diacritical
marks, making it challenging for beginners to read and
pronounce words correctly. Native speakers rely on
context, but learners must become familiar with these

patterns to read fluently.



Phonetic System:
Distinct Sounds: Arabic has several sounds that do not
exist in many other languages, such as the emphatic
consonants (e.g., & = ,0= ,0=) and the guttural sounds
(e.g., ¢ ,¢ .&). These sounds can be difficult for non-native

speakers to pronounce and differentiate.

Phonetic Precision: Arabic is a language where small
changes in sound can alter meaning significantly. For
example, the difference between "galb" (<%, meaning
"heart") and "kalb" (<, meaning "dog") is subtle but

crucial, emphasizing the need for precise pronunciation.

2. Complex Grammar:
Root System: Arabic uses a root system, where words are
formed by inserting various vowels and consonants into a
base root of three or four letters. Understanding this system
is essential but can be challenging for learners, as the same
root can generate many different words with related

meanings.

Case Endings and Verb Conjugations: Arabic grammar
includes noun cases (nominative, accusative, and genitive)
that affect the endings of words, adding layers of
complexity. Verb conjugations in Arabic also vary based
on tense, mood, person, number, and gender, requiring a

deep understanding of the rules to master.



Dual Form: In addition to singular and plural, Arabic has
a dual form used specifically for two of something. This
adds an extra layer to verb conjugation, pronouns, and
noun/adjective agreement that learners must memorize and

apply correctly.

These factors combined make Arabic a challenging language to learn,
requiring dedication and consistent practice. However, overcoming
these challenges can be highly rewarding, as it opens up access to a
rich cultural and literary heritage and enhances cross-cultural

communication in a globally significant language

3. Causes of Low Enrollment in Arabic Language Programs
Low enrollment in Arabic language programs is a multifaceted issue

influenced by several key factors:

Perceived Difficulty:

Complexity of the Language: Arabic is often viewed as
one of the most difficult languages for English speakers to
learn due to its script, phonetic system, and grammar. This
perception can deter potential students from enrolling in

Arabic courses.

Learning Curve: The steep learning curve associated with
mastering Arabic’s script and sounds can be somehow
intimidating, leading students to choose languages

perceived as easier, such as Spanish or French.



Geopolitical and Cultural Factors:

Negative Media Portrayals: Persistent negative media
coverage of the Arab world, focusing on conflict and
terrorism, may lead to a lack of interest or even fear of
engaging with Arabic culture and language.

Stereotyping: Misconceptions and stereotypes about
Arabic and its speakers can discourage students from
seeing the language as valuable or relevant to their lives

and careers.
Lack of Career Incentives:

Economic Considerations: Students often prioritize
languages that are perceived to offer more direct career
benefits. With global business often favoring languages
like Mandarin, Spanish, or German, Arabic is sometimes

seen as less immediately useful for job prospects.

Limited Job Market: While there are opportunities in
fields such as diplomacy, intelligence, and international
business, these are often niche areas, and students may not
see a broad range of career paths where Arabic is

advantageous.

Religious affiliation: There are Muslim Arabs and
Christian Arabs. However, some Christians would dispute
this. Indeed, the first professor of Arabic Language and
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Literature in the South-west of Nigeria is a Christian.
Despite the facts, some Christian fellows in Nigeria, out of
lack of understanding or religious bias it would see it as a

sin for a Christian to learn Arabic.

Institutional Challenges:

Limited Resources and Support: Many educational
institutions lack the necessary resources to support robust
Arabic programs, including qualified instructors, updated
materials, and cultural immersion opportunities. As a

result, this makes the programs less attractive to students.

Competition with Other Languages: Arabic programs
often have to compete with other more established or
popular language programs, which may receive more

institutional support and visibility.

Psychological Barriers:

Fear of Failure: The perceived difficulty of Arabic,
combined with its unfamiliarity to many students, can lead
to a fear of failure. This anxiety may prevent students from
enrolling, especially if they feel they lack the necessary

background or aptitude for language learning.

Lack of Early Exposure: Unlike languages like English or
French, which are often introduced at an early age in many
schools, Arabic is less commonly taught in many public
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primary and secondary educations. This lack of early
exposure makes it more daunting for students to start

learning Arabic later in life.

3.1 Perceived Relevance and Utility
Many students perceive Arabic as less relevant
compared to other languages like English or French,
which are often associated with immediate economic
benefits (Hassan, 2020). This perception is shaped by

several factors:

1. Global Economic Influence:
Dominance of Other Economies: Languages such as
English, French are linked to the West’s growing economic
power, making it a highly attractive language for students
interested in international business and trade. Similarly,
Spanish is spoken widely across the Americas and is seen
as essential for engaging with large markets in Latin
America and the Hispanic population in the United States.
In contrast, the economic influence of Arabic-speaking
countries, while significant in sectors like energy, is often

perceived as more regionally confined and less diverse.

Job Market Perceptions:
Broad Job Prospects in Other Languages: Languages
like English and French are associated with broader job
prospects across various sectors, including business,

education, healthcare, and social services. Arabic, on the
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other hand, is often linked to specialized fields such as
diplomacy, translation, intelligence, and Middle Eastern

studies, which may seem more limited or niche to students.

Employer Demand: While there is a demand for Arabic
speakers in certain fields, this demand is not as visibly
widespread as for languages like English or French. As a
result, many students perceive that the return on
investment in learning Arabic is lower compared to other

languages.

Cultural Exposure and Accessibility:
Prevalence in Media and Culture: English, French and
Spanish cultures are often more visible and accessible in
Western media, education, and daily life. For example,
Spanish is commonly heard in the United States through
music, television, and community interactions. Mandarin is
increasingly featured due to China's global cultural
influence. Arabic culture, while rich and diverse, appears
to be less represented in mainstream Western media,

making it seem less immediately relevant to students.

Study Abroad and Immersion Opportunities: Programs
for studying abroad or immersing in English or French-
speaking environments are often more developed and
accessible. This makes these languages more attractive to
students seeking practical experience and cultural

immersion. In contrast, opportunities for immersion in
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Arabic-speaking countries are less accessible due to travel
concerns, safety issues, or less established study abroad

programs.

3.2 Curriculum and Instructional Challenges

Curricula may not align with students' career aspirations or may lack
practical application, reducing their appeal. Additionally, the
perceived difficulty of learning Arabic might deter potential students
(El-Dakhs, 2018).

Curricula in Arabic language programs may often be heavily focused
on classical or literary Arabic, which, while academically valuable,
might not align with the practical needs of students aiming for careers
in business, international relations, or technology. This disconnect can
lead students to feel that the skills they are acquiring are not directly
applicable to their future career paths. Furthermore, many programs
may lack integration with contemporary issues, technology, or
industry-specific language training, which could make the learning

experience feel less relevant.

The perceived difficulty of Arabic—due to its complex script,
challenging phonetics, and intricate grammar—can also be a
significant deterrent. Students may be discouraged by the amount of
time and effort required to achieve proficiency, especially if they are
uncertain about the immediate applicability of their skills in the job
market. Without clear, tangible career outcomes, the appeal of

learning Arabic diminishes, causing students to opt for languages
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perceived as more accessible and directly beneficial to their

professional goals.

3.3 Institutional Factors Limited resources, lack of qualified
instructors, and inadequate marketing of Arabic programs contribute
to low enrollment rates (Ibrahim, 2021).

Limited Resources:
Funding Constraints: Many educational institutions face budget
limitations, which can lead to underfunding of Arabic language
programs. Without adequate financial support, these programs may
struggle to provide essential resources, such as up-to-date textbooks,
language labs, and technological tools that enhance language learning.
This can result in a less engaging and effective learning experience,
discouraging potential students from enrolling. Lack of Cultural
Immersion Opportunities: Arabic programs often lack funding for
cultural immersion activities, such as study abroad opportunities,
language exchange programs, or guest lectures by native speakers.
These experiences are crucial for language acquisition, as they allow
students to practice their skills in real-world contexts and gain a
deeper understanding of Arabic-speaking cultures. The absence of
such opportunities can make the language seem more abstract and less

relevant, further reducing its appeal.

Shortage of Qualified Instructors:
Difficulty in Recruiting Skilled Teachers: Arabic requires
instructors who are not only fluent in the language but also skilled in

teaching its unique complexities to non-native speakers. However,
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there is a shortage of such qualified instructors, particularly in regions
where Arabic is not widely spoken. This shortage can lead to larger
class sizes, reduced individual attention, and less effective teaching
methods, all of which can negatively affect students' learning

experiences and outcomes.

Instructor Retention Issues:

Even when qualified instructors are available, retaining them can be
challenging due to limited job security, competitive salaries, and
professional development opportunities compared to other more
popular language programs. High turnover rates among Arabic
instructors can disrupt the continuity and quality of the curriculum,

making the program less attractive to students.

Inadequate Marketing and Promotion:

Low Visibility: Arabic language programs often suffer from low
visibility within educational institutions. They may not be prominently
featured in course catalogs, promotional materials, or academic
advising sessions, leading to a lack of awareness among students
about the availability and benefits of learning Arabic. Without
effective marketing, many students may not even consider Arabic as
an option, opting instead for languages that are more actively
promoted. Misalignment with Student Interests: Marketing efforts that
do exist may fail to connect with students' interests and career goals.
For example, promotional materials might focus on the academic or

religious significance of Arabic, which may not resonate with students
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seeking practical language skills for specific career paths. Effective
marketing should highlight the diverse applications of Arabic in fields
such as international business, diplomacy, journalism, and technology,
emphasizing how proficiency in Arabic can open doors to unique and

valuable opportunities.

Stereotypes and Misconceptions:

Overcoming Negative Perceptions: Marketing strategies may also
need to address and counteract stereotypes and misconceptions about
Arabic and the Arab world. This includes showcasing success stories
of graduates who have used their Arabic skills in various professional
fields and emphasizing the language’s relevance in global contexts.
By presenting Arabic as both a challenging and rewarding pursuit,
institutions can attract students who are looking for a language that
offers both personal and professional growth. Overall, addressing
these issues by increasing funding, improving the recruitment and
retention of qualified instructors, and enhancing marketing efforts
could help reverse the trend of low enrollment in Arabic language
programs, making them more appealing and accessible to a broader

range of students.

3.4 Socio-Cultural Factors: Cultural stereotypes and biases may also
affect students’ willingness to enroll in Arabic language programs.
Misconceptions about Arabic-speaking cultures can influence student
decisions (Fahmy, 2019).

Cultural stereotypes and biases play a significant role in shaping

students’ willingness to enroll in Arabic language programs. Negative
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perceptions and misconceptions about Arabic-speaking cultures—
often fueled by media portrayals that focus on conflict, extremism, or
political instability—can create a sense of fear or disinterest among
potential learners. These stereotypes may lead students to view Arabic
as a language associated with “dangerous” or “foreign” cultures,

which can deter them from exploring it further.

Additionally, some students may feel pressure to conform to societal
expectations or peer norms that prioritize languages perceived as more
"neutral” or "global™ like Spanish or French. Overcoming these biases
requires a concerted effort to educate students about the rich diversity,
history, and contributions of Arabic-speaking cultures, and to present
the language as a valuable tool for cross-cultural understanding and

global engagement.

4. Remedies and Recommendations

Addressing the low enrollment in Arabic language programs requires
a multifaceted approach that tackles both the practical and perceptual
barriers students face. By enhancing curriculum relevance, increasing
access to resources, countering stereotypes, and effectively promoting
the benefits of learning Arabic, institutions can make these programs
more appealing. Below are some key remedies and recommendations

to boost enrollment and engagement in Arabic language studies.

4.1 Curriculum Enhancement: Revise the curriculum to include
practical language use, cultural immersion, and career-oriented
modules. Integrating technology and interactive tools can also
enhance learning (Abdullah, 2021).
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Revise the curriculum to emphasize practical language use by
incorporating real-world scenarios, cultural immersion activities, and
career-oriented modules. This approach should include interactive
tools and technology, such as language apps and virtual exchanges, to
make learning more engaging and relevant. Additionally, integrate
professional skills training, such as business Arabic or diplomatic
language, to align with students' career goals. By making the
curriculum more applicable to modern contexts and professional
needs, institutions can increase the appeal and effectiveness of Arabic

language programs.

Incorporate experiential learning opportunities, such as internships or
project-based assignments with organizations working in Arabic-
speaking regions. Provide students with access to native speakers
through language exchanges and virtual meetups to practice
conversational skills. Additionally, offer flexible course formats,
including online and hybrid options, to accommodate diverse learning
preferences and schedules. These enhancements can make the Arabic
program more dynamic and responsive to student needs, ultimately

boosting enrollment and engagement.

4.2 Marketing and Outreach: Develop targeted marketing strategies
that highlight the global importance of Arabic and potential career
benefits. Engaging with high schools and community organizations

can increase awareness (Nasser, 2022).

4.3 Institutional Support: Develop targeted marketing strategies that

emphasize the global significance of Arabic and its potential career
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benefits across various industries. Highlight success stories of alumni
who have leveraged their Arabic skills in fields such as international
business, diplomacy, and media. Collaborate with high schools to
integrate  Arabic into their language offerings and provide
informational sessions for students and parents. Engage with
community organizations and professional networks to showcase the
language’s relevance and opportunities. Utilize social media and
digital platforms to reach a broader audience and promote the
program’s unique strengths. By increasing visibility and aligning
messaging with student interests, these strategies can enhance
program appeal and enrollment. (Jabbar, 2020).

4.4 Addressing Socio-Cultural Barriers: Promote cultural
understanding and counteract stereotypes by organizing workshops,
events, and media campaigns that highlight the rich diversity and
contributions of Arabic-speaking cultures. Host cultural festivals, film
screenings, and guest lectures featuring experts and artists from
Arabic-speaking regions to foster a deeper appreciation and
knowledge of the culture. Utilize social media and other digital
platforms to share positive stories and insights about Arabic-speaking
communities. Encourage intercultural dialogue through exchange
programs, discussion forums, and collaborative projects that bring
students into direct contact with Arabic speakers. By creating
opportunities for meaningful engagement and learning, these efforts
can help dispel misconceptions, reduce biases, and stimulate interest

in Arabic language programs. (Rashid, 2018).
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5. Conclusion

In conclusion, addressing the decline in Arabic language program
enrollment requires a comprehensive approach that tackles both
practical and perceptual barriers. By revising curricula to emphasize
practical language use, cultural immersion, and career-oriented skills,
educational institutions can make Arabic more relevant and engaging
for students. Incorporating technology and interactive tools further
enhances the learning experience. Targeted marketing strategies
should highlight the global significance and career benefits of Arabic,
while collaborating with high schools and community organizations
can increase program visibility. Promoting cultural understanding
through workshops, events, and media campaigns helps address
stereotypes and biases, fostering a more inclusive view of Arabic-
speaking cultures. Encouraging intercultural dialogue and providing
direct engagement opportunities can further reduce misconceptions
and stimulate interest. By implementing these remedies, institutions
can revitalize Arabic language programs, attract a diverse student
body, and enhance global communication and cultural exchange.

Moreover, ensuring that Arabic programs receive adequate resources
and support is crucial for sustaining their growth and success.
Investing in qualified instructors and offering flexible course formats
can cater to a wider range of learning preferences and needs.
Continuous feedback from students and industry professionals can
help refine and adapt the programs to better align with emerging
trends and demands. With these concerted efforts, Arabic language

programs can become more dynamic, relevant, and appealing,
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ultimately fostering greater global engagement and cultural

understanding.

5.1 Summary of Findings: The low enrollment in Arabic language
programs especially in Many Nigerian universities can be attributed to
perceived lack of relevance, instructional challenges, institutional
shortcomings, and socio-cultural barriers. To address these issues, it is
essential to enhance the curriculum by incorporating practical
language use, career-oriented modules, and cultural immersion.
Effective marketing strategies should highlight the global importance
of Arabic and its career benefits. Institutions need to provide robust
support, including qualified instructors and adequate resources.
Additionally, socio-cultural initiatives such as workshops and media
campaigns can help counteract stereotypes and foster greater interest.
By tackling these areas comprehensively, Arabic programs can

become more appealing and accessible to a broader range of students.

5.2 Recommendations

Educational institutions and policymakers must work together to
implement the proposed remedies effectively. Collaboration can
ensure that curriculum enhancements, such as practical language
applications and career-oriented modules, align with current
educational and industry needs. Increasing the visibility and appeal of
Arabic programs through targeted marketing and outreach efforts is
crucial for attracting students. Addressing systemic issues, such as
inadequate resources and a shortage of qualified instructors, will
provide the necessary support for program success. Additionally,

promoting cultural understanding and combating stereotypes through
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socio-cultural initiatives can foster greater interest and engagement.
By taking a unified approach to these challenges, institutions and
policymakers can boost enrollment, enhance the relevance of Arabic
studies, and contribute to a more globally connected and culturally

aware society.

5.3 Future Research

Further research should include longitudinal studies to evaluate the
long-term effects of implemented remedies on Arabic language
program enrollment. These studies can provide insights into how
curriculum changes, marketing strategies, and institutional support
affect student engagement and success over time. Additionally,
exploring further factors that influence enrollment, such as evolving
job market demands and shifts in cultural perceptions, can offer a
more comprehensive understanding. This research could help refine
strategies and address emerging challenges, ensuring that Arabic
programs remain relevant and effective in attracting and retaining
students. By continuously assessing and adapting based on evidence,
institutions can better meet the needs of learners and stakeholders.
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