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Introduction:

The field of Media and Communication Sciences is undergoing profound transformations in its
theoretical foundations and professional practices, driven by the rapid expansion of digital media, the
growing integration of artificial intelligence, and the changing patterns of content production,
dissemination, and consumption. These developments have given rise to new research questions
concerning media practices, the transformation of corporate communication, the evolving relationship
between media organizations and audiences, and emerging issues related to identity, culture, ethics,
and media regulation.

Against this backdrop, the new issue of the International Journal of Social Communication brings
together a diverse collection of peer-reviewed scholarly contributions addressing a wide range of
contemporary issues. The articles reflect the diversity of theoretical perspectives and methodological
approaches employed in the study of media and communication phenomena. Among the prominent
themes explored in this issue are the applications of artificial intelligence in media practice, the
transformation of newsrooms, and the emergence of robot journalism, as well as their implications for
content production, the future of the media profession, and professional ethics. Other contributions
examine the transformation of corporate communication in the digital environment, the challenges of
content analysis in the era of big data, and communication strategies in business enterprises and start-
ups.

Particular attention is also devoted to the social and cultural dimensions of communication. Several
studies investigate the representation of Algerian cultural identity in digital spaces, the role of
influencers in shaping nutritional culture, and the relationship between digital parenting and children's
intellectual security. Other contributions explore the meanings of the hijab in Algerian women's
narratives and the representation of cultural values in media discourse. The issue also addresses the
role of digital communication in tourism promotion and destination branding, as well as the
construction of national images during international crises. In addition, one study examines the role of
military media in preserving national memory and reinforcing professional identity.

In a related context, this issue addresses media regulation through a comparative study of audiovisual
regulatory authorities in Algeria and Tunisia, examining their frameworks in relation to international
standards. It also features research on the development of specialized radio broadcasting, academic
communication through social media platforms, and the production of specialized digital content. The
scope of the issue extends further to the analysis of media framing of international conflicts,
particularly Western media representations of the war in Gaza. Other contributions examine the

relationship between mobile application use and mental distraction among university students,



alongside research into the cultural and social dimensions of radio messages addressing female genital
mutilation in Nigeria.

The thematic diversity of this issue reflects the expanding scope of research in Media and
Communication Sciences and highlights the growing interconnection between its technological, social,
cultural, and institutional dimensions. It also underscores the importance of interdisciplinary
approaches to understanding contemporary communication phenomena and situating media practices
within their broader social and cultural contexts.

In keeping with its scholarly mission, the International Journal of Social Communication remains
committed to publishing original research that meets rigorous academic standards, adheres to sound
methodological principles, and contributes to the advancement of knowledge and the expansion of
research horizons in Media and Communication Sciences. The Editorial Board extends its sincere
appreciation to all researchers and reviewers whose valuable contributions have made this issue
possible. It also reaffirms its commitment to the journal's continuous development and to strengthening

its editorial practices in accordance with international standards of scholarly publishing.

Prof. Larbi Bouamama
Editor-in-Chief

International Journal of Social Communication



