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Editorial Introduction:

This issue of the International Journal of Social Communication is published within a context
of profound structural transformations affecting the field of media and communication. The
rapid convergence of digitalization, artificial intelligence, and algorithmic systems has
fundamentally reshaped content production, circulation, and influence within the digital public
sphere. This evolution reflects a broader epistemological shift from traditional interpretive
frameworks toward interdisciplinary, data-driven, and computational approaches.

This issue is structured around four interconnected thematic axes:

1. Algorithms and the Engineering of Communication Processes

Several contributions examine the role of algorithms in reshaping digital media environments,
particularly in content engineering and their capacity to influence user mood and behavior.
These studies also revisit the concept of gatekeeping, highlighting how algorithmic systems
increasingly function as substitutes for traditional editorial filters, especially in politically
sensitive and conflict-related contexts.

2. Artificial Intelligence and Transformations in Media Practice and Research

This axis focuses on the applications of artificial intelligence in journalism and media
production, as well as its impact on professional practices and knowledge production. The
contributions explore the ongoing tension between functional integration and structural
transformation within the profession.

3. Digital Communication and Public Opinion in Local Contexts

Special emphasis is placed on the Algerian context, with empirical and analytical studies
addressing the role of social media in shaping political public opinion, media responses to
economic crises, and the use of interaction analysis in institutional communication. These
contributions highlight the importance of contextualizing global transformations within
specific local communicative environments.

4. Ethical and Sociological Dimensions of Digital Communication

This axis addresses critical issues related to the ethicalization of digital content, cancel culture
as a punitive mechanism, representations of women, commodification of the body in digital
media, and the construction of legitimacy and social capital in online spaces. It also includes
contributions on environmental and health communication, reflecting the expanding societal
role of communication.

In addition, the issue includes analytical and review-based studies examining research trends in
media and communication, as well as methodological developments ranging from qualitative
approaches to computational methods.

By bringing together diverse Arab and international contributions both theoretical and
empirical this issue provides a significant scholarly contribution and underscores the growing
need for integrative and interdisciplinary research frameworks capable of addressing the
increasing complexity of communication phenomena in the digital age.

Editor-in-Chief

Professor Larbi Bouamama
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