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Editorial Note

At a time when digitalization is accelerating at an unprecedented
pace, artificial intelligence (Al) is emerging as a driving force in
reshaping professional practices, organizational models, and
decision-making processes. Far beyond mere technological
advancement, Al challenges the very foundations of knowledge,
responsibility, and ethics in our digital societies.

In this context, scientific contributions must rigorously examine the
implications of this transformation. What are the impacts on human
skills and work structures? How are value chains and data
governance being reconfigured? What approaches can reconcile
performance, inclusion, and security in environments increasingly
governed by algorithms?

Our journal remains fully committed to a critical and constructive
analysis of these transformations. This issue aligns with that mission
by providing space for interdisciplinary research on the effects, uses,
and challenges of digitalization through the lens of artificial
intelligence. We invite our readers to engage with these reflections
and to help foster a shared, enlightened vision of a digital future that
serves humanity.

By the Editor-in-Chief

Pr.Lamia RABIA
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