



2023نوفمبر1445

مجلۀ
دفاتر اقتصادیۀ

مجلۀ
دفاتر اقتصادیۀ

2170104048442010

0214

REVUE
CAHIERS ECONOMIQUES

Périodique Scientifique internationale Semestrielle Publiée Par la Faculté des Sciences

Economiques, Sciences Commerciales et Sciences de Gestion - Université de Djelfa

UNIVERSITE ZIANE ACHOUR DE DJELFA
FACULTE DES SCIENCES ECONOMIQUE ET

DE GESTION ET SCIENCES COMMERCIALES

Rabie thani 1445h/ Novembre 2023
Volume (14) / Issue (02)

ISSN : 2170 - 1040 Dépôt légal : 2010-4844










02


1

4























دورية دولية علمية مُحكمة نصف سنوية تصدر عن كلية العلوم الاقتصادية 

وعلوم التسي� والعلوم التجارية بجامعة الجلفة 



  

  

  

  

  

  
  

  
  
  

  
  
  

  

  

  
  
  
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
1701

14472026
  

  

  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
 :2170-1040                                                                             :4844-2010               

  



  

  

:  
  
  

         
        

         
         

  
  

  

  
  

  

  
  

   
  

:  
  

 .   

 .   

 .   

 .  

 .    

 .  

 .  

   

 .  

 .  

 .  

 .  

 .  

 .  

 .  

 3 -   

3 -   

 -   

 -   

 -   

-   

-   

-   

-   

 -           

 -   

 -   

-   

–   

 –   

 .  

 .  

 .  

 .   

 .   

 .   

 .  

 .  

 .  

 .  

 .  

 .  

 .  

 .  

 . 

 –   

 –   

 –   

 -   

 –   

-   

 -   

–   

 -   

 –   

 -   

 -   

 –   

–   

–   

  

:  
   )   

:  
)   .  

  
  
  

:  
 .  

  



  
  

 
 .

:  
  

   
. 

 . 

  

. 

 20 . 

  :]) (
[. 

   .
 . 

 A4 ]29.7×21 [  15Traditional Arabic 

13 Times New Roman

13 11 . -
-. 

 

. 

 . 

 Word 2003 :    
 

https://www.asjp.cerist.dz/en/PresentationRevue/374  
 
 

 
 
 
 

 

 -. 

 -. 



  
  

.  
 )COPE) (Committee On Publication 

Ethics(  

 
  

  
  :

. 
 : 

. 
  :

. 
  :

.  

  

 

 : ) (
.  

 : 
  

.  
  :

.  



 : 
 .  

 : ) (

. 
  :

 .  

  

  

 

  : 

.  
  :

.  
  :) (

.  
  :

.  
  :

 . 
  :) (

.  



  :

.  
  :

. 

  
 

 /

:  
1 -.  
2 -.  
3 - / 

.  
 :  

. 
 :  

.  
 :  

 . 
.  

  

)Open Access(  
 

  
"

."   

Revue Cahiers Economiques  

 
 



 

  
 

 

  

" "

" "" "

)ASJP(: 

https://www.asjp.cerist.dz/en/PresentationRevue/374 

" "

ASJP.  

) (""

"" ."."  

 :.  
  

 

"  "
 Template RCE – Ar) ("

."  

  

-    

-.  
  

  

)/ (

) ( .

 .

. 



) 

(

 . .

.  

.  

" "

 )RCE_Copyright Transfer and Declaration Ar(

"."  
  

  

 45 

. 

 
 
 
 
 

  
  
  
  
  
  
  
  
  
  



  

  

 "" 

 2026 2010

   - – 

.  

   

  – – 

 

 

 .  

  

  

 .  

 ..  

                                                                 :. . 

 



   

Pages 

  

 Author(s) 

   

 Title 

01-23 ALLILI Nadia ( University of M’sila- Algeria) 
Trends and Dynamics of Influencer Marketing and Consumer Behavior:  

A Bibliometric Analysis (2015–2025) 

24-41 

BENZEGHDA habiba (University of jijel  - Algeria)  

NEDJAR Hayette (University of jijel  - Algeria) 

SELLAMNA Djahida (University of jijel  - Algeria) 

 

The Reality of Digital Transformation in Algeria in Light of the 

Network Readiness Index 2024: An Analytical Study 

 42-54 

KERIM Zana Khouloud (Oran Graduate School of 

Economics- Algeria) 

SAIDI Mohamed  (Oran Graduate School of Economics- 

Algeria) 

Sustainable Future Through AI: 

 The Rise of Green AI Entrepreneurship in MENA’s AgriTech Sector 

 55-68 
NEZAI Fatima zohra  ( University of Saida - Algeria)  

 NEZAI Roua ( University of Saida - Algeria) 

The Impact of the Islamic Stock Market on Economic Growth-  

A Study of the Dow Jones Islamic Market Index for a Group of Countries 

During the Period 2010–2024  

 69-85 
GHERRAB Sara (University of Ain Temouchent - Algeria)  

BRIKI Mohammed (University of Tipaza - Algeria) 

Organizational DNA as a Modern Approach to Analyzing Organizational 

Envy: A Case Study of AGREMAS Hotel  

 86-100 ABDELHAFIDI Aissa ( University of Laghouat - Algeria) 
Dynamic Modeling and Volatility Analysis of Crude Oil Prices  

 Using ARIMA–ARCH Framework  

101-119 
KRAMA  Maroua  (University of Biskra - Algeria)  

DAKHIA Khedidja (University of Biskra - Algeria) 

 Analysis and Assessment of Algeria’s Transition Toward Digital Customs      

Administration under the Implementation of the New Customs Information 

System “ALCES”  

120-133 
BELAIDI Mohamed Amine (MCA Tipaza University – 

Algeria) 

Dynamics of Algerian Life Expectancy: 

 A KDE-PELT Study Compared to Emerging Countries’ Trajectories  

134 -147 
BELKHIR Fatima (University of Ghardaia - Algeria) 

SALEM Khalil (University of  oran2 - Algeria) 

An Econometric Analysis of the Relationship Between International Reserves 

and Foreign Direct Investment in Algeria (1990–2023)  

148 -158 
OUSIDHOUM Souhila (University of Tizi-Ouzou – Algeria)  

BERBAR Mouloud (University of Tizi-Ouzou – Algeria) 

From Policy to Practice: Algeria’s Support for Open Innovation  

as a Lever for Start-Up Development  

159 -176 
BENARAB Imen Hanane (HSMDE tipaza –ALGERIA) 

BELGUELIEL Noureddine ( University of M’sila- Algeria)  

Conceptual Differentiation Between Cryptocurrencies and Digital Currencies 

A Theoretical Analytical Approach:  

177 -194 
MESSAOUDI kheira (CRSIC-Algeria) 

Khaled khalef Toufik Abou Kanem (Menoufia University, 

) Cairo-Egypt   

The Role of Knowledge Management Processes in Enhancing Sustainable 

Competitiveness of Banks: An Empirical Study of Selected Egyptian Banks   

195 -210 CHERIFI Brahim (University of  Sidi Bel Abbés - Algeria) 
Entrepreneurship as a Transmission Channel for Social Impact Investing: 

 ARDL Evidence from Algeria during the period between 2010 And 2024  

211 -223 
MENNAD Boulenouar Ilias Zakaria (University of Ain 

Temouchent - Algeria) 

The interplay between non-oil tax revenues and government expenditure and 

its influence on Algeria's long-term economic growth: An econometric 

analysis  

224 -238 
DJAMAI Sara (University of Skikda- Algeria)  

HERMOUCHE Imen (University of Skikda- Algeria) 

MANSOURI Mouna (University of Skikda- Algeria) 

Global and Algerian Pioneers in Sustainable Ecotourism:  

Best Practices and Local Adaptation    
  

239 -252 AKROUR Mohand Saddek  (University of Bejaia- Algeria) 
The role of Islamic finance in production methods: illustration for the 

Algerian case  

253 -262 WIDAD chaib (University Centre of Aflou - Algeria) 
Enhancing Transparency and Efficiency in Green Hydrogen 

 Logistics via Blochain and Smart contracts   

263 -276 HADDOU Ali (University of Blida 2  - Algeria) Critical Study of the Mechanisms for Granting Murabaha Financing 



Product for Public Contracts – Case of BADR Agency in Blida  

277 -286 
BELARIBI Fatima Zohra (University of Algiers - Algeria) 

BOUZANOURA Asma (University of Algiers- Algeria) 

Economic Barriers to Renewable Energy in Developing Countries:  

The Case of Algeria   

287 -304 

KERRAR Mohammed Abdelghani ( University of Mascara - 

Algeria) 

LAHOUEL Ali (University of  Sidi Bel Abbés - Algeria)  

MEDLES Fayçal (University of  Sidi Bel Abbés - Algeria) 

  

Energy Transition Pathways in Algeria (2000–2024): Structural Constraints, 

Institutional Dynamics, and Strategic Perspectives  

305 -320 

ADDA Kheiredinne Salim (University of Ain Temouchent - 

Algeria) 

 SARI-HASSOUN Salaheddine (University Centre of Maghnia 

- Algeria)  

Forecasting the Liquidity in the Bank of Agriculture and Rural Development – 

BADR Tlemcen Agency-  

321 -340 KRIM Yasmine (ENSM  Tipaza– Algeria) 

 Interactional Quality, Complaint Management, and Brand Image as 

Determinants of Customer Satisfaction in High-Contact Services: An 

Integrative Approach  

341 -362  MEHDI Omar( University of Saida - Algeria) 

Employee Ownership, A New Management Practice, Theoretical Framwork  

And State Of Practices: The Cases Of THE United States Of America, Great 

Britain, France   

362 -385 
LAKHDARI Hasna ( University of Batna 1- Algeria) 

FERHET Abbes ( University of M’sila- Algeria) 

 BENNOUI Radhia( University of Batna 1- Algeria) 

The Impact of Digital Make-Up Applied to Advertising Faces on Young 

Algerian Female Consumers’ Intention to Purchase Beauty Products :  

A Field Study   

386 -399 
 

GUIOUA Aboubakre Samir ( University of Djelfa- Algeria) 

  

 US Dollar Exchange–The Impact of the Inflation Rate on the Algerian Dinar 

2023–L Study over the Period 1986Rate in Algeria: An Empirical ARD  

400 -433 

 

BELAICHE Meyada (University of Skikda- Algeria) 

HAMDI Fella (University of  Biskra- Algeria) 

 

The Reality of Electronic Banking and Financial Technology in Light of Global 

Digital Transformation: An Analysis of Indicators (2020–2025)   

434 -448 
BESSAID Oussama Nabil (Higher School of Management-

Tlemcen -Algeria)   

The Role of Corporate Knowledge Strategy in Strengthening 

Competitiveness: A Case Study of Two Energy Companies, Sonelgaz and 

Naftal in Tlemcen  

449 -461 
HAMMOUZERROUKI Amal (University of Tissemsilt -

Algeria)  

The Risks of Electronic Money and Ways to Protect It  

in the Digital Environment  

462 -475 
ABDELHAFIDI (University of Algiers 3 - Algeria) 
 m’hamedELHADI ali (University of Ourgla - Algeria) 

Beyond the Price Tag: A Deep Dive into Household Spending 

 and Its Effects on CPI.  

476 -492 DIAF Oulia (University of Skikda- Algeria) 
The Role of Startups in Valorizing Academic Scientific Research Outcomes  

_The Algerian University_  

493 -501 
SENOUCI mohammed el habib (University of Ghardaia - 

Algeria) 

The role of digital technologies in enhancing the efficiency and effectiveness 

of tax administration: Artificial intelligence and the Internet of Things as a 

model  

502 -511 
LASBET Saad (University of Djelfa - Algeria) 

DOUFFI Maroua  
Shariah Controls Governing Marketing Advertising  

512 -529 
)algérie –tipaza –KOlea  ENSM( BOUAMAMA Abd ellah 

DOUFFI Maroua (ENSM KOlea –tipaza – algérie) 

Le marketing digital comme levier d'innovation managériale dans les PME 

algériennes : une étude exploratoire mixte  

530 -544 
TABET AOUL Khadidja Imene ( Université de Tlemcen – 

Algérie) 
 

Surcharge informationnelle et fatigue digitale :  

repenser le comportement du consommateur à l’ère du numérique  

545 -561 ) –   
 

-ARDL) (2024-2003( -  



562 -578 ) –   
 

-  -  

579 -594  )–   
 

   

595 -610 
 

)–  
  

 

  

611 -632 ) –   
–  -  

633 -653 ) –   
 :  

  

654 -678 ) –   
 :

 :2015–2024  

679 -696   )–   
  

--  

697 -713 
)02  –   

)02  –   

 )–   

 

  - - 

714 -726   )03  –   
 

_ " "  _  

727 -745 
)02  –   

   )–   

 )–   

 - 

   

746 -763 )  3 –     

764 -791 
)  –   

) –   
  

–  :2007 - 2024    

792 -808 
)  –  

  ) –  

 

  

809 -830 
) 3–   

3–   

 :

  

831- 850 ) –   
  

851 -870 
) –   

)–   

 " " 

  

871 -885 )1 –   
) WAEMU(

  

886 -899 )02  –  
 :

 

900 -912 
)02–   

 )02–   

  

  

913 -927 
) –   

  )03–   

 :

2001-2024.  

928 -938 
–   

  )–   

  

  



 
 
 
 
 
 
 
 
  

939 -953  )–    

954 -967 
 )03–   

 03–   

- 

 -   

968 -987 )–   
  

 :  

988 -997 
 )–   

) 03–   
  

998 -1015 
)  –   

  )–   

  

    INATEL  


