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Publication Guidelines of the Journal 

The Creativity Journal publishes original scientific research papers and studies that 

have not been previously published in any printed or electronic journal, nor presented at any 

scientific conference, in all fields of Economics, Business Sciences, and Management 

Sciences. The journal accepts publications in English.  

The Creativity Journal is also interested in publishing applied and statistical studies as 

well as case studies only. Publication in the journal is subject to the following conditions: 

 Manuscripts must be submitted electronically via the Algerian Scientific Journals 

Platform (ASJP) and must not exceed 20 pages. 

 The manuscript must be prepared using Microsoft Word and typed in time New 

Romane font, size 12. 

 References must be listed at the end of the manuscript and formatted according to the 

APA style. 

 Tables and figures must be numbered consecutively according to their order of 

appearance in the text. 

 The title of the paper must be written in two languages, one of which must be English. 

The authors’ name(s), institutional affiliation, and email address must appear on the 

first page. 

 An abstract in English must be provided on the first page of the manuscript. 

 All submitted manuscripts are subject to objective scientific peer review. The author 

will be informed of the evaluation result, and the evaluation decision is not subject to 

appeal. 

 Submitted manuscripts will not be returned to the authors, whether accepted for 

publication or not. 

 The Editorial Board reserves the right to make minor formal or stylistic modifications 

to accepted manuscripts without affecting the scientific content. 
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