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The role of digital marketing strategies in promoting clean
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Abstract :

This research aims to study the impact of
digital marketing strategies on promoting the
dissemination of clean products, by analyzing
how digital tools contribute to raising
awareness and changing consumer behavior
towards more sustainable choices. The research
also seeks to identify the factors that make
digital marketing more effective in supporting
environmentally friendly products.

An analytical methodology was adopted,
based on reviewing the literature and previous
studies, with a comparative analysis between
companies that have adopted digital marketing
to promote their clean products.

The research confirms that digital marketing
is not just a tool to boost sales, but an effective
means to support the transition towards
responsible and sustainable consumption. By
employing innovative and  professional
strategies, companies can expand their
customer base and enhance their positive
impact on society and the environment.

Keywords: Digital marReting, Clean
products, Digital marketing strategies.
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