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Abstract:

This paper aims to examine the impact of sports marketing on the management of
sports institutions by comparing the Algerian experience with the leading European one.
The findings indicate that the management of sports institutions in Algeria remains weak
in terms of marketing strategies and relies heavily on public support, which negatively
affects their financial and organizational independence. In contrast, the European
experience showed that adopting and investing in sports marketing strategies enabled
clubs to achieve greater financial and organizational sustainability.
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