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Abstract:

This study aims to analyze the role of innovation in financial technology as a tool to
enhance and develop e-commerce, using the case study of the Chinese company Ant Financial
Services Group, one of the leading companies in this field. The study focuses on how the company
employs innovations in digital payments, microfinance, and digital wealth management to
facilitate online business operations and expand its user base, with an emphasis on supporting
foreign trade and providing financial services to unbanked segments.
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The results indicate that Ant Financial's innovations have led to several significant gains in
e-commerce. These innovations have contributed to increasing financial inclusion both locally and
internationally, and have made secure and simple payment solutions more accessible, thereby
increasing user adoption of e-commerce. Additionally, these innovations have played an important
role in enabling small and medium-sized enterprises to expand and compete in the market,
contributing to the comprehensive growth of the digital economy.

Keywords: Financial Technology; E-commerce; Financial Innovation; Artificial Intelligence.
JEL Classification Codes: L8 ; G23 ; O31.
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