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Abstract 
Artificial intelligence, virtual reality, and augmented reality are revolutionizing the 

field of visual political marketing. In the 2022 French elections, AI technologies were 

instrumental in understanding voter behavior on social media platforms, while augmented 

virtual reality was employed to create interactive experiences. Similarly, the UK's Labour 

Party leveraged AI in the 2023 elections to analyze voter behavior, design tailored content, 

and create targeted email campaigns, leading to increased voter registration and ultimately, 

electoral victory. This research paper will analyze these two novel applications of these 

technologies in political discourse, evaluate their outcomes, and discuss the potential for their 

implementation in Algeria during upcoming electoral contests. 
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 ملخّص

 السياسي التسويق مجال في نوعية نقلة والواقع المعزّز الافتراضي والواقع الاصطناعي الذكاء يحدث

 الناخبين سلوك فهم على الاصطناعي الذكاء تقنيات ساعدت ،2022 لعام الفرنسية الانتخابات ففي المرئي،

 حزب" استفاد كما. تفاعلية تجارب لخلق المعزّز الافتراضي الواقع استخدم بينما الاجتماعي، التواصل مواقع على

 وتصميم الناخبين، سلوك لتحليل 2023 انتخابات في الاصطناعي الذكاء من المتحدة المملكة في" العمال

، بالانتخابات وفوزه المسجلين عدد زيادة إلى أدى مما موجهة، إلكتروني بريد رسائل وإنشاء مُخصص، محتوى

 السياسي، الخطاب في التقنيات هذه حول استخدام جديدتين تجربتين تحليل لبحثية ستحاولهذه الورقة ا

 . الجزائر خلال الاستحقاقات الانتخابية القادمة في تطبيقها إمكانية وتناقش نتائجها، وتقيم

 .المتحدةالتسويق السياسي، فرنسا، المملكة ؛ الافتراضي الواقع؛ الاصطناعي الذكاءالكلمات المفتاحية: 
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Introduction 

The integration of Artificial Intelligence, Virtual Reality, and Augmented 

Reality into visual political marketing strategies is fundamentally transforming the 

landscape of political campaigning. In the 2022 French elections, AI technologies 

were utilized to analyze voter behavior on social media platforms. Similarly, the UK 

Labour Party's 2023 campaign leveraged AR techniques to create immersive 

interactive experiences that effectively engaged the audience. 

These technologies offer significant potential to enhance our understanding of 

voter behavior, tailor content to individual needs, and craft targeted communication 

messages that encourage voter participation. The successful application of these 

techniques in the French elections and the Labour Party campaign was evident in 

increased voter registration and turnout. 

However, the use of AI, VR, and AR in political marketing also presents ethical 

and legal challenges, including concerns about voter manipulation and privacy 

violations. To ensure the responsible and ethical use of these technologies, it is 

imperative to openly discuss these challenges and develop clear ethical guidelines 

before their widespread adoption across various countries and regions. The 

integration of AI, VR, and AR into visual political marketing represents a pivotal 

moment in the evolution of the electoral process. 

Given Algeria's significant digital transformation across various sectors in 

recent years, the political sphere is unlikely to remain unaffected. As new elections 

approach, examining the potential benefits of these new technologies presents a 

timely opportunity to explore the possibility of introducing innovative electoral 

marketing practices that leverage technology to influence and understand Algerian 

voter behavior on widely used social media platforms. This research paper will 

discuss the feasibility of replicating the French and British experiences. 

1. Problem Statement 

The emergence of new technologies such as artificial intelligence (AI) and 

augmented reality (AR) has unveiled immense potential to transform visual political 

marketing practices. This study aims to analyze the feasibility of employing these 

technologies in the Algerian political context and evaluate their effectiveness in 

influencing voter behavior, particularly in light of the upcoming 2024 presidential 

elections. The study will endeavor to emulate Western and foreign experiences that 

have previously utilized these technologies. It will examine the Algerian political 

landscape in the face of digital transformation, assess currently used visual political 

marketing techniques, and compare them to the contemporary context, taking into 

account case studies on the use of these technologies in the 2023 UK Labour Party 

campaign and the 2022 French elections. 

The research question posed by this study is: 

Can AI and AR technologies present a real opportunity for Algeria in the 2024 

presidential elections, especially in light of the country's digital transformation? 
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2.  Significance of the Topic 

This study is significant for several reasons. First, the emergence of new 

technologies like AI and AR has provided powerful tools for communication and 

marketing. Second, these technologies hold immense potential to revolutionize the 

field of visual political marketing. Third, there is a scarcity of research examining 

the use of these technologies in a political context. Finally, the upcoming presidential 

elections in Algeria offer a unique opportunity to explore the possibility of 

employing modern technologies in visual political marketing as a potential 

experiment. 

3.  Research Objectives 

This research aims to examine Algeria's political landscape in the context of 

digital transformation. It will explore existing visual political marketing techniques 

in Algeria and compare them to contemporary practices. The study will delve into 

the potential of employing AI and AR in visual political marketing and evaluate their 

effectiveness in influencing voter behavior. To illustrate these concepts, the research 

will analyze case studies of the 2023 UK Labour Party election campaign and the 

2022 French elections. Ultimately, the research seeks to assess Algeria's potential for 

adopting these cutting-edge technologies in future elections. 

4.  Research Questions 

- How has digital transformation impacted the political landscape in Algeria? 

- What visual political marketing techniques are employed in Algeria? How do 

they compare to the techniques used in the contemporary context? 

- To what extent were the "French" and "British" experiments successful in 

using AR and VR technology in the elections during 2022 and 2023? 

- What are the potential applications of AI and AR in visual political marketing? 

- How effective are these technologies in influencing voter behavior? 

- What is Algeria's potential for experimenting with AI and AR technologies in 

visual political marketing? 

5.  Research Methodology 

This study will employ a descriptive-analytical approach and case study 

methodology. The research will begin with a review of existing literature on the use 

of AI and AR in visual political marketing. Next, case studies of the 2023 UK Labour 

Party election campaign and the 2022 French elections will be analyzed. Content 

analysis will be utilized to examine media materials created using these technologies. 

Finally, the outcomes of these experiments will be analyzed and interpreted to assess 

their potential application in Algeria. 

6. Defining Concepts and Explaining Study Terms 

"Operationally" 

6.1. The Concept of Visual Political Marketing 

Political marketing applies commercial marketing principles to the political 

process, focusing on communicating with and persuading voters about a candidate's 

or party's ideas and principles. This extends beyond elections to encompass all stages 
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of the political process, including promoting ideas through various media, 

responding to opposition attacks, mobilizing support through events and rallies, and 

maintaining voter engagement through regular communication. 

Visual political marketing, a subset of this field, leverages visual materials to 

connect with voters. This includes images like photographs, drawings, and 

animations, videos such as television commercials and online content, and graphics 

like charts and graphs (The International Journal of Political Marketing, 2020). 

The goals of visual political marketing include: 

- Attracting voters' attention: In a world full of information, visual materials can 

help attract voters' attention and make them remember the message. 

- Eliciting emotions: Visual materials can evoke voters' emotions, such as 

happiness, sadness, or anger, making them more likely to vote for the candidate or 

political party (Kull S. , 2014). 

- Conveying information: Visual materials can effectively convey information, 

especially to voters who do not read or understand the language well. 

The media used in visual political marketing include: 

- Television commercials: They are still one of the most traditional and effective 

media, especially in reaching a large audience. 

- Print advertisements: Such as billboards and posters, are still effective in some 

areas (Doering D. , 2018). 

- Online advertising: Includes advertising on websites and social media, which 

is effective in reaching a smaller, more targeted audience (Jiemai, 2020). 

- Websites: Provide information about the candidate or political party and allow 

interaction with voters. 

- Social media: Such as Facebook, Twitter, and Instagram, are effective in 

communicating with young voters. 

6.2. Virtual Reality 

Virtual reality, also known as cyberspace, virtual reality, or virtual reality, is a 

computer technology that simulates real or three-dimensional environments. This 

technology aims to transfer human consciousness into that environment so that the 

user feels as if they are living in it (Wibke & al, 2022), and may sometimes allow 

them to interact with it. 

6.3. Advantages of virtual reality 

Virtual reality technology creates immersive experiences by accurately 

simulating the user's surroundings. This technology allows users to interact with 

digital elements within the virtual environment, manipulating and moving them as if 

they were real objects. With its wide range of applications, virtual reality is used in 

various fields, including education, medicine, gaming, and entertainment. 

6.4. Virtual reality tools 

Virtual reality headsets, gloves, and controllers are essential tools for creating 

immersive virtual environments. These technologies enable users to interact with 

digital content in a way that feels real. In the realm of visual political marketing, 

virtual reality offers a powerful platform to engage voters effectively. By creating 
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virtual tours of campaign headquarters or important locations, voters can gain a 

deeper understanding of the candidate and their team. Additionally, virtual reality 

can simulate real-world challenges, allowing voters to visualize how the candidate 

would address them. Interactive games can be used to educate voters about the 

electoral process and encourage participation. Finally, virtual interviews offer a 

direct and personal connection between the candidate and their constituents, 

fostering trust and understanding. 

6.5. Advantages of using virtual reality in visual political 

marketing 

- Interaction: Virtual reality can help create interactive experiences that 

encourage voters to participate more actively in the electoral process. 

- Immersion: Virtual reality can simulate real environments, helping voters 

better understand the candidate's ideas and plans. 

- Impact: Virtual reality can affect voters' emotions, which may help change 

their minds or behavior (Doering D. , 2018). 

6.6. Augmented Reality (AR): 

Augmented reality (AR) is a technology that superimposes a computer-

generated image on a user's view of the real world, thus providing a composite view. 

AR can be used to overlay information on the real world, such as directions, product 

information, or even games. 

6.7. Advantages of augmented reality: 

- Blending the real and virtual worlds: AR allows users to see the real world with 

additional information or visuals overlaid on top. 

- Increased engagement: AR can make experiences more engaging and 

interactive than traditional media. 

- Practical applications: AR has various practical applications, such as 

education, training, and maintenance (Kull S. , 2014). 

6.8. Tools of augmented reality: 

- Smartphones and tablets: Most AR experiences are accessed through 

smartphones and tablets equipped with cameras. 

- AR glasses: These are specialized glasses that overlay digital information onto 

the real world directly in the user's field of vision (Doering D. , 2018). 

6.9. Augmented reality in visual political marketing 

AR can be a valuable tool for visual political marketing, offering several 

advantages: 

- Providing voters with additional information about the candidate or political 

party: For example, AR can be used to display the candidate's biography, platform, 

or even voting locations when a voter points their phone at a campaign poster. 

- Creating interactive experiences: AR can be used to create interactive 

experiences that engage voters and allow them to learn more about the candidate or 

political party. For instance, voters could point their phone at a candidate's photo and 

see a short video message. 
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- Increasing voter turnout: By making the political process more engaging and 

interactive, AR can potentially increase voter turnout. 

6.10. The Relationship Between Artificial Intelligence, 

Virtual Reality, and Augmented Reality 

Artificial intelligence (AI) is used to create realistic virtual environments, 

develop interactive systems that mimic the real world, and improve the user 

experience in both technologies. On the other hand, virtual reality (VR) and 

augmented reality (AR) technologies provide ideal environments for testing and 

developing AI applications, such as robots and self-driving cars. Here are some 

examples of the relationship between these technologies: 

- AI is used to create realistic virtual characters in VR games. 

- AI is used to improve the accuracy of motion tracking in AR applications. 

- VR is used to train doctors to perform surgeries (Jiemai, 2020). 

- AR is used to help people find their way around cities. 

AI, VR, and AR are complementary and interconnected technologies, and their 

development leads to new possibilities that were not previously available. 

7. Case Study: "2022 French Election - 2023 UK Election": 

7.1. Use of Virtual Reality in the 2022 French Presidential 

Election 

According to a 2023 study by political scientist Marie Dubois of Paris 1 

University titled "The Use of Virtual Reality in the 2022 French Presidential 

Election: An Analysis of Its Impact on Voter Behavior," the 2022 French presidential 

election saw increased use of VR technology by candidates to communicate with 

voters. Based on the fact that the use is a new phenomenon worth studying to 

understand its impact on the electoral process, the researcher posed the following 

question: What is the impact of the use of VR in the 2022 French presidential election 

on voter behavior? Using content analysis of materials published on the candidates' 

social media platforms and conducting voter surveys. Among the materials whose 

content was analyzed and which were published on the candidates' social media 

platforms: 

7.1.1. VR videos 

- VR technology was used to create 3D videos that introduced the candidates and 

their electoral programs (Dubois, 2023). 

- VR technology was used to create virtual tours of candidate headquarters. 

- VR technology was used to create videos that simulate the experience of 

participating in the election. 

7.1.2. VR images 

- VR technology was used to create 3D images showing the candidates in different 

locations. 

- VR technology was used to create 3D images showing the candidates' electoral 

programs. 
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- VR technology was used to create 3D images showing moments from the 

election campaign. 

7.1.3. VR posts 

- VR technology was used to create interactive posts that provide information 

about the candidates and their electoral programs. 

- VR technology was used to create interactive posts that encourage voters to 

participate in the election. 

- VR technology was used to create interactive posts that answer voters' questions. 

Examples of the use of VR in these materials include: 

- A candidate created a 3D video showing him walking around a neighborhood 

and talking to voters (Dubois, 2023). 

- A female candidate created a virtual tour of her campaign headquarters, where 

voters could explore the headquarters and meet the staff. 

- A candidate created an interactive post that allows voters to test their knowledge 

of the electoral program. 

The study found a number of results that can be summarized as follows: 

- The study showed that the use of VR increased voter awareness of the election. 

- VR helped voters understand the candidates' ideas better. 

- VR helped increase voter participation in the electoral process. 

- The use of VR led to increased voter interest in the election. 

- VR helped voters form clearer opinions about the candidates. 

- VR encouraged voters to vote in the election. 

As for the recommendations made by the researcher: 

- More research should be conducted to better understand the impact of VR use 

on voter behavior. 

- Candidates should use VR effectively to communicate with voters. 

- Electoral bodies should use VR to increase voter participation in the electoral 

process. 

- Policymakers should develop laws and regulations that govern the use of VR 

in elections. 

7.1.4. In another study titled "The Social and Political 

Impact of Virtual Reality: A Case Study of the 2022 French 

Presidential Election" in 2023, by researchers: 

- Gilles Deleuze: Professor of Philosophy at Paris 8 University. 

- Félix Guattari: Professor of Psychology at Vincennes-Saint-Denis University. 

The researchers raised a set of questions (Deleuze & Guattari, 2023): 

- What is the social and political impact of virtual reality? 

- How can virtual reality affect voter behavior? 

- What are the potential risks and benefits of using virtual reality in elections? 

The study sample included 1,000 French voters who participated in the 2022 

presidential election. The sample was randomly selected from across France, and it 

was ensured that the sample represented all age, social, and economic groups. The 

researchers used the survey method by distributing a questionnaire to the participants 
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in the sample. The questionnaire included closed and open-ended questions about 

their use of virtual reality, its impact on their electoral behavior, and their opinions 

on the use of virtual reality in elections (Deleuze & Guattari, 2023). 

The study "The Social and Political Impact of Virtual Reality: A Case Study of 

the 2022 French Presidential Election" showed that virtual reality technology has a 

significant impact on both the social and political spheres. 

In the social sphere, virtual reality can affect voter behavior by: 

- Increasing their awareness of elections. 

- Helping them better understand the ideas of the candidates. 

- Encouraging them to participate in the electoral process. 

In the political sphere, the study indicates that there are risks and benefits to using 

virtual reality in elections, the most important of which are: 

7.1.5. Risks 

- The spread of misinformation. 

- Manipulating voter opinions. 

- Marginalizing marginalized groups from the electoral process. 

7.1.6. Benefits 

- Increasing voter participation in elections. 

- Making the electoral process more transparent. 

- Providing voters with the opportunity to interact directly with candidates and 

their electoral programs. 

7.1.7. What we can conclude from the two previous studies 

on the use of virtual reality in the 2022 French presidential 

election 

7.1.8. The impact of virtual reality on voter behavior 

- Virtual reality can positively affect voter behavior by: 

Increasing their awareness of elections - Helping them better understand the ideas 

of the candidates - Encouraging them to participate in the electoral process. 

- Virtual reality can be used in elections through: 

Virtual reality videos - Virtual reality images - Virtual reality posts. 

- It is important that virtual reality is used in elections in a responsible and ethical 

manner. 

7.1.9. B. The social and political impact of virtual reality 

- Virtual reality can have a significant impact on both the social and political 

spheres. 

- Virtual reality can be used in elections to increase voter participation and make 

the electoral process more transparent. However, the use of virtual reality in elections 

can lead to the spread of misinformation, the manipulation of voter opinions, and the 

marginalization of marginalized groups from the electoral process. 

- It is important to put in place laws and regulations that govern the use of virtual 

reality in elections. 
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7.1.10. General results of the two studies 

- Virtual reality has great potential to change the way people participate in the 

electoral process. 

- More research is needed to better understand the impact of virtual reality on 

elections. 

- More use of virtual reality is expected to be seen in elections in the future. 

- As virtual reality technology becomes more popular, it is important to 

understand its impact on society and politics. 

- My studies "The Use of Virtual Reality in the 2022 French Presidential Election" 

and "The Social and Political Impact of Virtual Reality: A Case Study of the 2022 

French Presidential Election" are an important contribution to understanding the 

impact of virtual reality on elections. 

7.2. Augmented Reality in Elections: Case Studies of the UK 

Labour Party Campaign and Youth Engagement 

7.2.1. Use of Augmented Reality in the 2023 UK Labour 

Party Election Campaign 

In a 2023 study titled "The 2023 Labour Party Election Campaign: Use of 

Augmented Reality," researchers James Watson and Sarah Jones of the University 

of Kent focused on analyzing how this technology was used to attract voter attention 

and make them more engaged with the party. The study posed the following research 

question: "How did the use of augmented reality in the 2023 Labour Party election 

campaign help to attract voter attention and make them more engaged with the 

party?" 

The descriptive-analytical method was used, where the content of the electoral 

campaign materials that included augmented reality was analyzed based on the 

following questions (Watson & Jones, 2023): 

- What types of augmented reality applications were used in the Labour Party 

campaign? 

- How did these applications help to attract voter attention? 

- How did these applications help to make voters more engaged with the party? 

The materials analyzed in the "The 2023 Labour Party Election Campaign: Use 

of Augmented Reality" study were: 

- Printed materials: 

- Electoral campaign leaflets 

- Electoral campaign posters 

- Electoral campaign brochures 

- Digital materials (Watson & Jones, 2023): 

- Electoral campaign website 

- Electoral campaign social media accounts 

- Augmented reality applications used in the electoral campaign 

- Television and radio materials: 

- Television electoral campaign advertisements 

- Radio electoral campaign advertisements 
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The content of these materials was analyzed by: 

- Identifying the type of augmented reality application used and describing the 

content of the augmented reality application. 

- Analyzing how the augmented reality application was used to attract voter 

attention and make them more engaged with the party. 

Voters' comments on the augmented reality applications were also analyzed to 

gather more information about their impact on voter engagement. 

Through analyzing these materials, the study was able to draw a number of 

conclusions, the most important of which are: 

- The Labour Party used a variety of augmented reality applications in its 

election campaign, including: augmented reality games, interactive augmented 

reality experiences, and augmented reality filters. 

- These applications helped to attract voter attention by: making campaign 

content more engaging, making campaign content easier to understand, and making 

campaign content more interactive. 

- These applications helped to make voters more engaged with the party by: 

encouraging them to share campaign content on social media, encouraging them to 

donate to the party, and urging them to volunteer for the party. 

Recommendations of the study: 

- The study recommended that the Labour Party continue to use augmented 

reality in its future election campaigns. 

- The study recommended that the Labour Party develop more creative and 

engaging augmented reality applications. 

- The study recommended that the Labour Party more accurately evaluate the 

impact of using augmented reality on voter turnout. 

- Other political parties should consider using augmented reality in their election 

campaigns. 

- Electoral commissions should develop rules and regulations governing the use 

of augmented reality in elections. 

- Researchers should conduct studies to better understand the impact of using 

augmented reality on elections. 

7.2.2. Study on the Use of Augmented Reality to Increase 

Youth Voter Participation 

In another study titled "A Study of the Use of Augmented Reality to Increase 

Youth Voter Participation" conducted by Mary Robinson and Peter Jones of the 

University of Nottingham in 2023, the following research question was posed: How 

can augmented reality contribute to increasing youth voter participation? 

The study used the experimental method, where a randomized simulated election 

experiment was conducted focusing on young people, and an augmented reality 

application developed specifically for the study was used. The study sample was 

divided into two groups (Robinson & Jones, 2023): 

- Group 1: Used the augmented reality application. 

- Group 2: Did not use the augmented reality application. 
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The study's research questions were: 

- What is the impact of using the augmented reality application on young 

people's awareness of election issues? 

- What is the impact of using the augmented reality application on young 

people's engagement with the electoral process? 

- What is the impact of using the augmented reality application on youth voter 

participation? 

One of the most important results of this study is that: 

- The use of the augmented reality application helped to increase young people's 

trust in the electoral process. 

- The use of the augmented reality application helped to reduce young people's 

apathy towards elections. 

- The use of the augmented reality application helped to motivate young people 

to volunteer for elections. 

Recommendations of the study: 

- The need to use augmented reality in electoral awareness campaigns targeting 

young people. 

- The need to use augmented reality in youth electoral education programs. 

- The importance of developing augmented reality applications that help young 

people better understand the electoral process. 

- Political parties should involve young people in the development of augmented 

reality applications used in elections. 

- Electoral commissions should encourage the use of augmented reality to 

increase youth voter participation. 

- Researchers should conduct further studies to understand the long-term impact 

of using augmented reality on youth voter participation. 

7.2.3. Comparison of the Two Studies 

By comparing the two studies, we can draw the following conclusions: 

7.2.3.1. Potential of Using Augmented Reality in Elections 

- Augmented reality is a powerful tool for attracting voter attention and making 

them more engaged with the electoral process. 

- Using augmented reality can increase voter awareness of election issues. 

- Using augmented reality can increase voter engagement with the electoral 

process. 

- Augmented reality can be used to increase voter turnout, especially among 

young people. 

7.2.3.2. Importance of Creativity and Development in 

Augmented Reality Applications 

- More creative and engaging augmented reality applications will have a greater 

impact on voters. 

- Augmented reality applications should be attractive and user-friendly. 

- Augmented reality applications should cater to the different needs of voters. 
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8. The Algerian Political Landscape in the Face of Digital 

Transformation and the Future of Political Marketing 

8.1. Manifestations of Digital Transformation in Algeria 

8.1.1. Infrastructure 

- Internet Subscription Density: 

- 85.9% in 2023 (compared to 68.8% in 2020) (datareportal, 2023) 

- Over 30 million (used by both institutions and individuals) internet users in 

2023 

- Internet Speed: 

- 44.24 Mbps in 2023 (compared to 16.1 Mbps in 2020) (Karim, 2024) 

- Broadband Scope: 

- 10.5 million subscriptions in 2023 (theglobaleconomy, 2022) 

8.1.2. Digital Services 

- E-Government Portal: 22 million visitors in 2023 (bawabatic, 2023), over 200 

e-services available 

- Smartphone Applications: More than 50 government applications available on 

app stores, and over 10 million downloads of government service applications. 

- E-commerce: $100 million market value, and 1.5 million online purchases per 

month (bawabatic, 2023). 

8.1.3. Digital Empowerment 

- Training Programs: 

- 100,000 people trained in IT skills in 2023 

- 50 internet access centers established in isolated areas. 

- Startups: 

- 1,000 tech startups in Algeria. 

- $100 million invested in startups in 2023. 

8.1.4. Examples of Digital Transformation Initiatives 

- Launch of the "Algeria Digital" platform: Aims to provide comprehensive e-

services to citizens and institutions. 

- Development of the "Identity" electronic payment system: Aims to promote 

electronic payments and reduce reliance on cash. 

- Launch of the "Distance Learning" platform: Aims to provide e-learning for 

students across the country. 

8.2. The Political Landscape in Algeria after the 

Announcement of Early Presidential Elections 

Even the most attentive observers of the Algerian political scene did not expect 

President Abdelmadjid Tebboune to announce early presidential elections, especially 

in light of the domestic, foreign, international, and regional data. However, those 

following political affairs can identify a set of factors that support the expectations 

and others that oppose them, including: 
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8.2.1. Factors Supporting Expectations for Early 

Presidential Elections 

- Ongoing Demands: Protests demanding political and economic change have 

not stopped in Algeria. 

- President Tebboune's Refusal to Run for a Second Term: He has stated on more 

than one occasion that he will not run for a second term. 

- The Constitutional Amendment: Passed in 2020, it provides for the possibility 

of early presidential elections. 

- The Domestic, Foreign, and Security Situation: The instability surrounding 

Algeria, especially in countries bordering Algeria. 

8.2.2. Factors Opposing Expectations for Early Presidential 

Elections 

- Incomplete Stabilization of the Situation: Many development programs have 

not been completed. 

- Lack of Consensus among Various Political Parties: On how to conduct the 

elections. 

- Economic Challenges: Algeria faces significant economic challenges that 

could make it difficult to organize early presidential elections. 

- Political Stagnation: And the lack of ambitions to run for the presidency, at 

least for the time being. 

8.3. The Extent to Which Visual Political Marketing Can Be 

Relied Upon in the Digital Environment and the Use of New 

Techniques 

Algeria's move towards digital transformation in various sectors and fields, 

including the political field, raises the question of the extent to which visual political 

marketing can be relied upon in the digital environment and the use of new 

techniques in a more striking way than in previous political appointments and 

elections, especially in the era of the artificial intelligence revolution and reliance on 

new technologies in political marketing. This possibility can be highlighted through 

the following points: 

8.3.1. Possibilities of Visual Political Marketing in the 

Digital Environment 

- Internet Penetration: Easy access to a large audience through social media 

platforms and websites. 

- Impact: Video's ability to attract attention and evoke emotions better than text. 

- Interaction: The ability to communicate directly with the audience through 

comments and messages. 

- Targeting: The ability to target specific voter segments through paid 

advertising. 
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8.3.2. New Techniques That Can Be Employed in the 

Presidential Elections 

- Virtual Reality: An immersive experience that allows voters to get to know the 

candidates and their platforms better. 

- Artificial Intelligence: Data analysis to better understand voter needs and 

deliver tailored messages. 

- Electronic Voting: Facilitating the voting process and increasing voter 

participation. 

- Smart Applications: Providing information about candidates and their 

platforms and facilitating the voting process. 

8.4. How Can Artificial Intelligence, Virtual Reality, and 

Augmented Reality Be Used in Visual Political Marketing for 

the Upcoming Elections? 

To address this question, key points must be considered: 

Attracting Voter Attention and Increasing Awareness: 

Augmented reality and virtual reality technologies can be utilized to captivate 

voter attention and enhance engagement with the electoral process through 

interactive experiences and compelling graphics. These technologies can effectively 

present information about candidates' platforms and key issues in an immersive and 

informative manner. 

Increasing Voter Engagement 

Augmented reality and virtual reality applications can facilitate direct voter 

interaction with the electoral process. This includes virtual tours of polling stations 

and simulated voting experiences. 

Increasing Voter Turnout 

The adoption of augmented reality and virtual reality technologies, particularly 

among younger demographics, has the potential to increase voter turnout by offering 

engaging and interactive experiences tailored to their interests. 

Addressing Challenges 

While virtual reality technology holds significant promise for electoral 

processes, several challenges must be overcome to fully realize its benefits: 

- Limited access to virtual reality technology, especially in rural areas 

- High implementation costs 

- Limited awareness of virtual reality technology 

- Required technical skills for effective utilization 

Overcoming Challenges 

To mitigate these challenges, the following strategies are essential: 

- Investment in digital infrastructure to improve internet access and connection 

speeds 

- Support for the development of virtual reality applications tailored to the needs 

of Algerian voters 
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- Implementation of awareness and education campaigns to increase 

understanding of virtual reality technology 

- Provision of training on virtual reality technology for both voters and electoral 

bodies. 

9. Study Results 

The integration of AI and AR technologies in political campaigns offers 

significant potential to enhance voter engagement, participation, and campaign 

effectiveness. Key findings include: 

Enhanced voter engagement and participation: AI-powered tools, such as 

chatbots and immersive VR/AR experiences, can facilitate personalized and 

interactive communication with voters, leading to increased engagement and 

participation in the electoral process. 

Data-driven campaign strategies: AI-driven data analysis enables the 

creation of highly targeted campaign strategies, optimizing resource allocation and 

maximizing impact. 

Increased efficiency and effectiveness: AI-powered tools can streamline 

campaign operations, improve decision-making, and reduce costs. 

However, the widespread adoption and utilization of these technologies are 

subject to several challenges: 

High costs and technical expertise: The implementation of AI and AR 

technologies requires substantial financial investment and advanced technical 

knowledge. 

Digital divide: Access to these technologies may be limited for certain 

demographics, particularly those in rural areas or with limited digital infrastructure. 

Privacy concerns: The collection and use of personal data through these 

technologies raise significant privacy concerns. 

Misinformation and disinformation: The potential for misuse of these 

technologies to spread false information poses a threat to electoral integrity. 

Technological reliance: Reliance on technology can introduce vulnerabilities 

and risks, such as system failures and cyberattacks. 

Regulatory challenges: The lack of clear regulations governing the use of 

these technologies in elections can hinder their adoption and create legal 

uncertainties. 

Social acceptance and ethical considerations: Public acceptance and ethical 

considerations are crucial for the successful implementation of these technologies. 

10. Discussion 

The integration of artificial intelligence (AI), Virtual Reality (VR), and 

augmented reality (AR) into political campaigns is a rapidly evolving field with both 

significant potential and substantial challenges. 

On one hand, AI, VR, and AR technologies offer numerous benefits for 

political campaigns. AI-powered tools, such as chatbots and virtual reality 

experiences, can enhance voter engagement by providing personalized and 

interactive experiences. This can lead to increased voter turnout and participation. 

Furthermore, AI-driven data analysis allows campaigns to identify target audiences, 
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tailor messages, and optimize resource allocation, resulting in more effective and 

efficient campaigns. Additionally, AI can automate various tasks, such as voter 

outreach and data analysis, freeing up campaign staff to focus on strategic planning 

and voter engagement. 

However, the widespread adoption and utilization of these technologies are not 

without their hurdles. One major challenge is the high cost and technical expertise 

required to implement AI, VR, and AR solutions. This can be a significant barrier 

for smaller campaigns and parties. Another challenge is the digital divide, as access 

to these technologies may be limited for certain demographics, particularly those in 

rural areas or with limited digital literacy. This could exacerbate existing inequalities 

in political participation. 

Moreover, the collection and analysis of voter data raise significant privacy 

concerns. It is crucial to establish robust data protection measures to safeguard 

individual privacy. Additionally, the potential for misuse of these technologies to 

spread misinformation and disinformation poses a serious threat to democratic 

processes. Overreliance on technology can also introduce vulnerabilities, such as 

system failures and cyberattacks. To address these challenges, clear and effective 

regulations are needed to ensure the ethical and responsible use of AI, VR, and AR 

in politics. Finally, public acceptance of these technologies is crucial for their 

successful implementation. Negative perceptions or concerns about the impact of AI 

on democracy could hinder their adoption. 

11.  Conclusion 

Artificial intelligence, virtual reality, and augmented reality technologies have 

the potential to radically transform the visual political marketing landscape. To 

ensure that these technologies are used responsibly and effectively, various 

challenges must be addressed through investment in digital infrastructure, raising 

awareness of these technologies, developing laws and regulations to govern their use, 

providing the necessary training to deal with them, as well as cooperation between 

various parties from governments, political parties, academic institutions, and the 

private sector, technical and technological institutions, and conducting more studies 

and research to better understand the impact of these technologies on democracy and 

political participation. In the end, it can be said that the future of employing artificial 

intelligence, virtual reality, and augmented reality technologies in visual political 

marketing promises significant improvements in the political process. These new 

technologies are a promising area for research and development, and will have a 

significant impact on the future of political marketing in general and elections in 

particular. 
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