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Abstract:

Due to the digital revolution and the huge amount of available digital data in many fields that the
world is knowing, many companies seek to take advantage of these big data, all organizations are
striving to benefit from this big data, and this study aims to understand big data and how consumer
behavior can be predicted through the analysis of big data. To achieve this purpose, we relied a
descriptive approach and presented the experiences of Netflix, Amazon, and Starbucks to highlight
how organizations have benefited from analyzing big data in understanding consumer behavior.
Through the discussions, the importance of analyzing big data to understand and predict consumer
behavior was emphasized, aiming to achieve a competitive advantage for organizations.
Keywords:Big Data, Consumer Behavior, Predicting consumer behavior, Competitive Advantage.
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