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Abstract:
In the midst of the rapid changes occurring in the modern marketing world, advertising
has become one of the most crucial hidden drivers in shaping consumer behavior and

guiding their purchasing decisions, especially within the complex digital environment
and the increasing volume of advertising messages. This research highlights the
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interactive relationship between advertising messages and the psychological and social
components of the individual, based on a theoretical framework that combines media
influence theories and consumer behavior.

The study aimed to analyze the extent to which advertisements, through various styles
and techniques, can capture consumer attention, stimulate desire, and motivate
purchasing decisions, while addressing the cognitive and emotional dimensions that
enhance advertising effectiveness. A descriptive-analytical approach was adopted,
utilizing field research tools to measure the responses of a diverse sample of consumers
to specific advertising patterns.

The results revealed a strong correlation between the clarity of the advertising message
and its impact, showing that advertisements with high emotional and visual appeal have
a deeper effect compared to traditional direct messages. The research concludes with the
importance of organizations adopting advertising strategies characterized by
customization and innovation, grounded in a precise understanding of consumer
behavior and its variables.

Keywords: Advertising, consumer behavior, advertising influence, digital marketing,
purchasing decision, marketing communication, emotional advertising.
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