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ARTICLE INFO ABSTRACT

Article history: This study aims to highlight the pivotal role of innovation within the modernized
Received:28/02/2026 marketing mix in enhancing the competitiveness of service organizations, through an
Accepted:04/11/2026 applied study on Mobilis — Naama branch — as one of the active institutions in the

telecommunications sector that relies on continuous development and improving service
quality to meet market demands. The descriptive-analytical method was chosen for its

Iéey wtz.)r.ds. suitability to the nature and objectives of the study, as it allowed for analyzing the field
rea lvz.ty reality and measuring the relationships among the study variables.
Innovation . . .
. . The study relied on a simple random sample of 40 employees from the organization,
Nouveau mix marketing . . . . ; ; . .
y using a questionnaire as the primary tool to collect data related to the dimensions of the
Compétitivité, -

modernized marketing mix, represented by people, processes, and physical environment,
in addition to measuring the organization’s level of competitiveness. Data were analyzed
using SPSS, applying multiple regression analysis to test the effect of these dimensions
on competitiveness. the results showed a statistically significant positive effect of all
innovation dimensions in the modernized marketing mix on the organization’s
competitiveness..
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