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The research paper aim to highlight the importance of crowdfunding platforms in financing various
innovative projects. A descriptive-analytical approach has been used. A case study ofthe platform Kickass was
conducted to its prominent role in offering crowdfunding services.

This study reached several findings: crowdfunding platforms contribute significantly to expanding
access to finance, allowing small, medium-sized, and innovative projects to obtain capital without the
involvement of traditional banks. Moreover, these platforms generate notable economic and social impacts
including the creation of new job opportunities and the development of creative and technological industries.

Based on the data, Kickstarter successfully funded 289.931 projects by 2025, with a total pledged
amount of 8.61 billion USD. Besides, the results revealed considerable variation in success rates across sectors.
Therefore, Creative and artistic fields recorded the highest success rates, such as comics (68.77%), dance
(60.93%), and theater (59.58%). In contrast, other sectors such as journalism (23.73%), technology (24.76%)
and food (25.8%) showed lower success rates.

Based on the number of successfully funded projects, the games industry emerged as the first with
52,895 successful projects, while the journalism industry was the last with only 1,582 projects. In regard to the
number of unsuccessfullyfunded projects, the film industry had the highest number of projects with a total of
56,217 projects, while the dance industry had the lowest number with 1,831 projects.
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