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ARTICLE INFO ABSTRACT
Article history: This study aims to investigate the impact of internal marketing practices, including
Received:14/04/2024 training, empowerment, incentives, and internal communication, on organizational
Accepted:28/04/2024 identification, with its dimensions of loyalty, similarity, and membership, as well as to
understand the role of job satisfaction as a mediator in this relationship in
Keywords: telecommunications companies in Jordan. The descriptive analytical approach was used,
Inbound marketing and the stratified random sample included the study population of 3,993 individuals, from
practices which a sample of 400 individuals was selected. Data were collected using a
organizational questionnaire, and the study population included all employees working in
alignment telecommunications companies in Jordan.
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