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The world has witnessed a rapid development in the field of technology and the
world of communication; modern means of communication, computers and the Internet
have become indispensable tools in life. This development led to the creation of new
means of communication and different types of transactions. E-commerce emerged, which
saved effort and time and reduced distances, which affected the principle of the territory
of the state, and the world became one electronic village. The field of e-commerce is a
broad one, as it currently includes commercial dealings through communication and
information networks, electronic data exchange, advertising on websites, and negotiating
commercial deals by electronic means.

Despite the increasing spread of the Internet and the popularity of dealing through
e-commerce contracts, no one denies the large gap between the law and the practice of
this new type of trade, and therefore we find that countries and international
organizations have sought to keep pace with this development by issuing laws on e-
commerce in order to control and regulate electronic transactions.
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