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ARTICLE INFO ABSTRACT

Article history: The study aimed to know the role of the means of payment Electronic in activating and
stimulating trade and electronic services in Algeria. The latter have now played an
important role in increasing the volume of the country’s foreign trade. Algeria has
endeavored in this field by modernizing its banking system by introducing the most
important the means of payment Electronic

Eiy:nvg:rjlzlof payment Where The study concluded that, despite the positive development that e-commerce has

Electronic witnessed in recent years, comparing the po_pulatlon, which exceeds 40 m|I-I|on, and the

Electronic commerce number of these onllng sales opeerlons, WhIC.h do n_ot exceed 50,000 qnly, it reflects the

Bank cards weakness of purch_asmg gnd_selllng operations via the Ir_wternet using the means of
payment Electronic, This is due to several economic, political and cultural

Internet considerations.
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