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This study aims to address the topic of the concept of digital economy and its development
prospects in Algeria by reviewing the historical evolution of the digital economy concept
and its components, highlighting the main differences between the digital economy and
the traditional economy. It also presents the current situation of the digital economy in
Algeria and its development prospects by reviewing the outputs of the Arab Digital
Economy Index for the years 2018, 2020, and 2022, which concern Algeria.

We relied on the descriptive-analytical method that suits the subject, and one of the most
important results and recommendations reached is that the Algerian government should
establish a clear strategic agenda to achieve a real digital economy in Algeria with
international standards, through concerted efforts across all public and private sectors,
accelerating digitization, especially in public services.
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