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This study aimed to address the concept of e-commerce, its main forms, and the tools used by
both institutions and companies, as well as consumers, in online buying and selling processes.
The current era of technology, information, and communication has led to the emergence of e-
commerce, considering it one of the main pillars of the digital economy. This has made
consumers more inclined to use e-commerce methods to obtain goods and services. The study
also covered the conditions for practicing e-commerce in Algeria, as well as the main
challenges it faces.
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