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ARTICLE INFO ABSTRACT

This intervention aims as an attempt to highlight the reality of business incubators in
Algeria and their role in supporting start-ups, and to research in depth the obstacles that
stand in the way of their growth and development, and then to clarify the best methods of
support for them. Structures, mechanisms and support bodies, and the focus will be on
one of these bodies, which is the National Agency for Entrepreneurship Support and
Development ONAD.
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