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The study offers a comprehensive roadmap for startups, based on crucial checklists
covering legal registration, accreditation, funding strategies, and digital marketing. This
methodology aims to minimize the risk of failure and accelerate entrepreneurial growth
by integrating best market practices. Startups are a key driver of innovation and
economic growth, and this study aims to provide entrepreneurs with a practical guide
and regulatory framework through checklists covering legal registration, accreditation,
funding, and marketing. These reference tools ensure streamlined administrative
processes and increased chances of success in a competitive business environment. You
can read the full article on the original website.
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