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Small businesses are the backbone of the national economy and a cornerstone for
achieving sustainable development and creating jobs. This article aims to highlight
public financing mechanisms for small businesses, focusing on the conditions for
accessing these programs and government support, and assessing the opportunities for
success and sustainability they offer young entrepreneurs in the national market.

This article employs a descriptive-analytical approach to review various forms of public
financing (such as concessional loans, subsidies, and temporary exemptions) and the
national bodies responsible for managing them. The study concludes that access to this
financing is contingent upon meeting stringent criteria related to project feasibility,
innovation, and the ability to generate added value. Furthermore, the article concludes
that while public financing is crucial as a cornerstone, it alone does not guarantee market
success; rather, it requires integration with entrepreneurial guidance and support, as
well as an understanding of competitive mechanisms and national market dynamics to
prevent these enterprises from failing in their early stages.
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