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Starting a new business can be difficult, but considering the reasons for the
success of this project, it is easy. One of the reasons for the success of the projects
marketing methods, which became many and multiple after technological and advertising
development. Marketing can be based on paid TV advertising, which is a very expensive
way, as well as newspaper and newspaper advertisements, but e-marketing is the best and
most popular method.

This research aims to highlight the most important modern applications of
electronic marketing (characteristics and importance), and then highlight the role played
by the latter in the success and development of the electronic marketing process with a
focus on the obstacles faced and ways to address them.
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