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ARTICLE INFO ABSTRACT

This study aims to examine the legal and regulatory framework governing startups
in Algeria, with a specific focus on the mechanisms for granting the accreditation label
(Label Startup). The research highlights how this institutional tailoring supports
innovation and fosters economic diversification away from hydrocarbon dependency.
Utilizing a descriptive-analytical approach, the paper analyzes relevant executive
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’ as a pivotal tool for structuring the digital entrepreneurship ecosystem, unlockin
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substantial tax exemptions, customs relief, and direct financial backing through the
Algerian Startup Fund (ASF). However, the study concludes that maximizing the
efficiency of this system requires further simplification of digital bureaucratic procedures
and tighter integration between business incubators and higher education institutions.
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