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The objective of this study is to highlight one of the most successful international
experiences in the management of industrial zones and their role in achieving sustainable
development, namely the French experience, with a focus on industrial zones and key
indicators, taking into account environmental policies. Industrial Zones have proven
successful worldwide as a stimulating environment to create an advanced global
competitive advantage, provided that it effectively contributes to the sustainable
development of regions, industrialized countries and many semi-industrial countries in
which these areas have been established. The study concluded that the industrial zones
can be considered as: The industrial and industrial zones of France are trying to achieve
sustainable development through the cooperation of various social and economic agents
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