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In this study, we will try to highlight the importance of the investment climate in order
to increase the performance of economic institutions and attract foreign direct investment
by focusing on the regions of the south. This is what Algeria aims to achieve real
economic development, especially in the WTO accession negotiations and the partnership
agreement with the European Union Institutions need to be competitive in these new
economic variables.

The study focuses on foreign investments, especially with regard to the
appropriateness of investment climate. After discussing the Algerian economy and
standing on its performance in recent years and studying and analyzing the legislative
aspect of investment in Algeria as the most important element in the investment climate.
And try to provide some solutions and recommandations to improve the investment
climate more for Algerian and foreign investors to improve and raise the performance
and profitability of the national economy.
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