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This study seeks to assess the quality of Standard (V 131) related to the university’s
development of communication and media devices for the benefit of students at Adrar
University, according to reports issued by the Quality Assurance Cell at Adrar University,
and this is according to a study for the year 2018 through an applied study to identify the
impact of applying the requirements of the National Quality Assurance Reference to raise
From the quality of media and communication for the benefit of university youth at the
University of Adrar, by identifying the active bodies in the field of quality assurance of
higher education in Algeria and the university’s development of equipment and means of
communication to determine the role of the university in providing all the means required
to improve the quality of communication for its students.

The study concluded that the evaluation was good, in addition to the ability of university
youth to benefit more from the information and communication technologies available at
the university level.

The study also recommended the necessity of activating the bodies and committees
stipulated by the National Quality Assurance Reference, whose establishment may allow
the implementation of the strategy of Adrar University in the field of information and
communication technologies, which would raise the quality of university life for young
people.
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Criteria (V 131) and its Reflection on Improving The Quality of Media and Communication in Algerian University Life -
Case Study-
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