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Abstract:

There is a difference in research on the exciting and emerging trend-related connection between
digital advertising and artificial intelligence even while cosmetic techniques involve artificial
intelligence in app development. As a real branch of the success of advertising in creating value
for organizations, interaction with customers through electronic services. Artificial intelligence has
played a specific part through smarter research engine, smarter ads, with enhanced content, bot-
based, continuous learning, etc. In this study, we leda study of both Amazon and Alibaba as one of
the global companies that have adopted artificial intelligence for digital marketing activity, and
this is a test by a group of experienced researchers.

Keywords: Artificial intelligence applications, electronic advertising, participation
technologies, competitiveness
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Digital Advertising.” IOP Conference Series: Materials Science and Engineering.
Vol. 407. No. 1. IOP Publishing, 2018.
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Source: Insider intelligence, Digital Advertising in 2022: Market trends &
predictions, 20/04/ 2022, https://www.insiderintelligence.com/insights/digital-
advertising-market-trends-predictions/ at: 04/08/2023.
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Source ;https://www.statista.com/statistics/607716/worldwide-artificial-
intelligence-market-revenues
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Future Al demand trajectory, % change in Al spending over next 3 years!
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services
4 ® L Automaotive
Education- @ Consumer and assembly
3 and packaged
. goods
2 . )
Building materials P
1 Falling behind and construction
0 2 4 6 8 10 12 14 16 18 20 22 24 26 28 30 32

Current Al adoption, % of companies?

source ;Mcknsey Global Insitute Analysis ;https://www.mckinsey.com/featured-
insights/artificial-intelligence/the-promise-and-challenge-of-the-age-of-artificial-
intelligence
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source ;Mcknsey Global Insitute Analysis ; https://www.mckinsey.com/featured-
insights/artificial-intelligence/the-promise-and-challenge-of-the-age-of-artificial-
intelligence
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Technical ""500}"0 6 Of 1 0
automation of current work activities are technically current occupations have more
potential automatable by adapting currently than 30% of activities that are
demonstrated technologies tachnically automatable
Impact of Work potentially displaced Slowest Midpoint Fastest
adoption by adoption of automation, ® @ ®
by 2030 by adoption scenario,
% of workers (FTEs") 0% 1 50,'/”0 30%
(10 million) (400 million) (800 million)
Workforce that could need to Slowest Midpaoint Fastest
change occupational category, . ... ..
by adoption scenario,” o
%% of workers (FTEs) 0% 3 .{"rD 14%
(<10 million) (75 millian) (375 million)
Impact of Low High
demand for [ ] L]
work by _ -
2030 from 'rl"rendlllne derr_land gcenarlo, 15‘_’,{,_ 22'}_{,
7 select *0 of workers (FTEs) (320 million) (590 million)
rane Step-up demand scenario, 6% 191%
% of workers (FTEs) (165 million) (300 million)
Total, 21% 33%
% of workers (FTEs) (555 million) (890 million)

In addition, of the 2030 workforce of 2.66 billion, 8-9%: will be in new occupations?

source ;Mcknsey Global Insitute Analysis ; https://www.mckinsey.com/featured-
insights/artificial-intelligence/the-promise-and-challenge-of-the-age-of-artificial-
intelligence
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