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Abstract

The mobile phone market in Algeria has witnessed a significant development since the
beginning of the two thousand, as competition intensified with the liberalization of the sector
and the entry of new players in two stages, to become this market made up of three dealers
(Mobilis, Jazzy and Nijmeh, which later turned into Ooredoo), which required the adoption of
new patterns. And modern tools in managing the organization’s operations and marketing its
products, as relying on various marketing means has become an inevitable inevitability in
order to maintain customer loyalty, which includes adopting the relationship marketing
method that is an important and effective tool - if well exploited - in approaching the
customer and knowing his needs and aspirations from In order to meet, maintain, and develop
his loyalty in light of intense competition and the various options available to him. Key
words: Salesforce, Relationship Marketing, Customer, Loyalty, Mobilis.
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' _Yves Chirouze, Le marketing: Le choix des moyens de l'action commerciale, (Paris : Chotard, 1990), P 85.
2. Jean-Pierre Helfer & Jacques Orsoni, Politique Commerciale, (Paris : Vuibert, 1987), P 177.
% _ René Moulinier, Les 500 mots-clés de la vente, (Paris : Dunod, 1997), P 28.
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4 - Jacques Lendrevie & Denis Lindon, Mercator —théorie et pratique du marketing, 5°™ édition, (Paris : Dalloz,
1997), P 390. ‘
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7 Jacques Lendrevie et al., Mercator : Théorie et pratique du Marketing, 7™ gdition, (Paris : Dalloz, 2003), P904.

& _ Jean-Claude Boisdevésy, Le Marketing relationnel, 2°™ édition, (Paris : Editions d'Organisation, 2001), P59.

° _ Christian Gronroos, "Relationship approach to the marketing function in service marketing”, Journal of

business Research, Vol. 29, N° 1, 1990, P 3.

19 Philip Kotler & Gary Armstrong, Principles of Marketing, (New Delhi: Prentice-Hall of India, 1999), P 551.

1 _ Adrian Payne, The Essence of Services Marketing, (New Delhi: Prentice-Hall of India, 1995), P 35.
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