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The impact of social media marketing in the perceived quality level of
the brand
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Abstract :

This study aims to identify the impact of social media marketing with
its dimensions (the level of interaction, content, confidence in the
content, availability of information and stimulating interst) in the
perceived quality level of the brand, and in order ti achieve the goas of
the study, a survey list is designed and distributed to a non random
sample of 403 customers of ooredoo telecom. The study finds a
statistically significant effect at the level of significance (a<0,05)
between the dimensions of social media marketing and the perceived
quality of the brand. Based on the results of the study, the researchers
suggest that the organization needs to market its products to market its
websites because it represents important information sources for the
customer and enjoys its confidence, and its needs to develop marketing
strategies through social networks for its products according to the
increasing tendencies of customers, so that these strategies ars based on
dimensions of membership in networks that represent new
unconventional competitive foundations in this era.
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Déterminer la taille de I'échantillon

Un niveau de confiance: *g95% 99%

Intervalle de confiance: 5

Population: 14000000
Calculer clair

Taille de I'échantillon nécessaire: 354

Source :https://www.surveysystem.com/sscalc.htm
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