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Abstract:  

This study examines electronic rumors as a social and communicative phenomenon that 

directly affects individuals’ perception of health risks and their behavior within the contemporary 

digital environment, Technological development and the widespread use of social media 

platforms have accelerated the circulation of information, contributing to the rapid spread of fake 

news and misleading content, especially during health crises, The danger of such rumors became 

particularly evident during the COVID-19 pandemic, when unverified information generated fear, 

public panic, irrational behaviors such as excessive stockpiling, and growing distrust toward 

official health and media institutions.  

The study also highlights the increasing role of digital influencers as social actors capable of 

shaping public opinion and influencing individuals’ attitudes and behaviors. Influencers may 

either contribute to the spread of misinformation or support health awareness and preventive 

practices through responsible communication. The paper emphasizes the importance of 

improving media policies, strengthening digital literacy, and training influencers in ethical digital 

communication to reduce the impact of electronic rumors and improve public perception of health 

and social risks, particularly among young people and social media users. 
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