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Abstract: Man is social by nature, so he cannot live without contact with others, except for this 

contact in itself. He knew many rapid developments in terms of means, devices, and equipment. 

Until he removed all distances and borders and made this world a single village in which all values, 

customs and traditions melted and the difference disappeared. Humanity has become the highest 

value, habit, and the only tradition for individuals and groups, especially in what the world knows 

of tribulations, disasters, wars, deadly diseases, poverty, and famine. Social networks have often 

been like Facebook, Twitter, and YouTube .a portal and a means directed to do good and go 

towards volunteering and awareness work in the community. 

This is what the researcher will try to identify by revealing the role of social networks in 

developing volunteer work in society. The researcher studied a theory in which he dealt with the 

concept, forms and importance of social networks, as well as volunteer work, while highlighting 

the role played by these social networks in developing and promoting values and spreading 

volunteer awareness among individuals and societies. 
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