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Abstract:
The research addresses a topic that deserves to be highlighted in its origins and
developments. Marketing Intelligence, as an integral part of the Marketing Information
System, has greatly benefited from Digital Innovations and Algorithmic Software resulting
from the Fifth Generation of the Industrial Revolution, based on Generative Al. The study
concluded that Marketing Intelligence based on Disruptive Technologies and Cyber-
Physical Systems provides marketers with amazing results and profitable performance.
This is achieved by harnessing Quantum Computing, Web 4.0, and both Virtual and
Augmented Reality applications. The competitive advantage lies in enabling marketing
management to Hyper-Personalize Customer Experiences in ways that are more efficient
and effective than ever before.
Keywords: Marketing Intelligence, Disruptive Technologies, Quantum Computing,
Symbiotic Web, Metaverse.
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