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Abstract:  

The manuscript has become no longer restricted to investigation, 

documentation, aesthetics, anthropomorphic codecology, calligraphic 

fossil, or a morphology that seeks to indicate the source closely 

examining the visual connections of the manuscript. Neither is it 

attached to the lexicography that rises on the basis of historical 

documentation and marginalizes it through fossil formation, or that 

turns towards the chemistry of ink in knowledge; its chronologically 

legal lineage or the series describing the inks and what they are 

endowed with; the colors of the gums; the measures of the pens; the 

quantities of the papers and whiteness distances. While visual semiotics 

has the presence and the forefront of the analysis in performing the 

approach to it in terms of attributing the activities of iconography, the 

manuscript has a share of iconographic textuality, lukewarm or glowing 

with a communicative sign through its perceptual structural formation. 

It is also considered a message and a mediator of the perceptual model 

even if it is vague or veiled by obscurity from the clarity of the subject. 

This is because the analogical link is not a ready-made mechanism 

within the semiotic approach, as it does not abstain from performing the 

interpretation of it. So, the visual pathways lead through proximal 

pluckings, because it is framed by semiotic ecologies (G.sonesson), 

which in turn are unique through an assumption that the recipient 

contributes to interpretive activation. 

Keywords: manuscript, iconography, semiotics, visuality, semiology, 

cognitive anthropology, codicology. 
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