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Abstract:

These research papers dealt with a topic of great importance in the
Executive Management of Marketing and Sales supported by Electronic
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Computing, as the Marketing Industry has become more urgent and need than
ever before to benefit from Scientific Development and Technical Progress, and
the Decision Engineer related to Marketing Mix Strategies and Policies has
benefited from the outcomes of Cyber-Physical Systems and the outputs of
Digital Innovations. Especially in the field of Hyper-Personalization of
Customer Experiences, which is considered a Competitive Advantage with High
Added Value. The study concluded that the Marketing and Sales Manager’s
harnessing and adapting to Disruptive ICTs in general, and 5G Networks and
Satellite Internet in particular, in light of the results of Digital Transformations
and Virtual Environments on the one hand, and the repercussions of the
industrial revolution in its fourth generation and fifth wave on the other hand,
is an inevitable necessity and not just a choice.

Keywords: Chief Marketing Officer (CMO); Information & Communication
Technologies (ICTs); 5G Networks; Satellite Internet.
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