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Innovation in the new marketing mix and its impact on satisfaction as an
input to gaining customer loyalty — A field study on a sample of customers
of the Mobilis Telecommunications Corporation —
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Abstract:

This study aims to test the impact of innovation in the new elements of
marketing mix on the satisfaction of customers of the Mobilis communications
corporation, and thus on their loyalty. To collect data, a questionnaire was
prepared, consisting of 23 statements, and distributed electronic, to the sample
included (386) items.

This study found that innovation in the new elements of marketing mix has
a statistically significant impact on the satisfaction of Mobilis Corporation
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customers, with a statistically significant impact for both innovation in
processes and individuals on the satisfactionof Mobilis Corporation customers,
while the result showed that there was no impact of innovation in the physical
evidence on the satisfaction of the Customer of the Mobilis corporation.
Keywords : innovation, marketing innovation, innovation in the new marketing
mix, satisfaction .
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