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One of the most important contemporary issues that has imposed itself strongly
on the global level and the interernational institutions is the issue of preserving the
environment in all its dimensions, whether climate change, industrial pollution or
consumer health, which left no way for institutions to change their agenda and to
seek new ways of production in order to reach environmentally friendly products,
by modifying the use of natural resources and raw materials as well as production
processes in line with the requirements of the environment and conservation.

The Toyota Foundation is one of the most important institutions that started to
adopt and produce green products and contribute to the solution of environmental
problems, with the need to indicate the huge amount of the pollution caused by the
industry in general as cars usually consume large amounts of fuel. As a result of
this shift in the Corporation's policy towards full compliance with environmental
responsibility, the Foundation is working on initiatives to achieve the Dream car or
Eco_car, which operates with alternative oils and sustainable energy such as
electricity and the least possible pollution. Toyota has already achieved a new
depth In building its brand and strengthening its international and local market
shares.

Keywords: green product, green marketing, environmental responsibility, toyota
corporation, eco-friendly products
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