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Abstract:

Technological advancements and the widespread use of the Internet have
enabled institutions to broaden the scope of technological applications and to
use these technologies for commercial purposes. As a result, electronic
advertising has taken on a sophisticated and modern appearance that belies its
humble beginnings. It has progressed from the traditional to a more exciting

and appealing one, attempting to capitalize on these developments that
contributed to the diversity and multiplicity of advertising forms, making it
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unique in its modernity that met the aspirations of Internet users while also
achieving the advertiser's objectives.

This paper discusses the various issues that electronic advertising raises.
We attempt to shed light on its origins, concept, and various manifestations.
The factors of choice between them are then addressed in order to determine
the method of targeting Internet user behavior.
Keywords: technological development, electronic advertising, Internet user
behavior, advertising
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