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The effectiveness of using content marketing in

increasing the attractiveness of tourist destinations in the
Boumerdés region — a field study.
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Abstract:

This study aims to clarify the close relationship between content creation and
tourism marketing, and how content marketing can be used effectively to promote
tourist destinations and achieve success in the tourism industry. To confirm this, a
field study was conducted at the level of Boumerdes province, and it was found that
content creation has a role in attracting attention and positively influencing tourists.
Sharing information about Boumerdes as a tourist destination, as content creation
has an impact on tourist decisions and the choice of Boumerdes as a tourist
destination.
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