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The contribution of e-marketing research to the advancement of
entrepreneurial projects

An evaluation study of a sample of Algerian entrepreneurial projects
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Abstract
This article aims to shed light on the effectiveness of applying digital marketing
research in upgrading entrepreneurial projects, which are the basis for the existence
of start-ups¢< with the increasing penetration of emerging technologies, the virtual
domain has become the basis for the work of startups, this is to study the target
audience of the activity as well as the products that will be offered and the target
market, with conducting pre - tests for success or failure, as well as obstacles,
challenges and opportunities that can be realized, which is what many of the
technologies and platforms adopted in it have achieved: this is what is required to
be taken into account in the Algerian case, by trying to find out its application among
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a sample of 57 Entrepreneur, in order to clarify its methodology and techniques in
case of deficiencies, and to improve the use of its techniques in case of adoption..
Key words:

Digital marketing research-pioneering projects.
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Source: Yuriy Robul, Digital Marketing Tools In The Value Chain Of An ,Innovative Product,

international journal of scientific & technology research volume 9, issue 04, april 2020, p158.
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Source : Nafosat Sharopova, Linking the potentials of customer behavior focused digital marketing

technologies and entrepreneurship growth:Developing an analytical hierarchy process framework of
business growth supported by digital marketing technologies, digital marketing technologies. acm, new
york, ny, usa, 2022, p376.
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