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Abstract:

This paper surveys the important philosophical trends of green marketing’s concept.
Using the methodology of Content Analysis and basing on several academics’ literatures, the
study concluded that green marketing is one of the modern requirements of the firm to

attempt the advantage and an attractive mechanism for the ecological consumer with a special

targeting.
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The study shows that green consumer checks the conditions which he see as selective
base and the organization must plane them according to a green marketing mix.
Keywords: Green Marketing; Ecological Customer; Environment; Marketing Mix;
Environmental standards.
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