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The Micro-Influencer Economy on Social Media and Its Impact on Generation Z
Purchasing Behavior: A Study of Digital Trust
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Abstract:

This study examines the psychological determinants of digital trust in micro-influencers
and their impact on Generation Z's purchasing behavior in the UAE. Using a
descriptive-analytical method, a purposive sample of (400) digital natives was surveyed
via a standardized questionnaire to analyze the shift from traditional advertising toward
peer-based digital authority.Findings show micro-influencers as primary consumer
guides (Mean=4.25), with "Perceived Authenticity" as the main trust driver (87.6%). A
robust correlation (r=0.78) exists between trust and buying behavior, explaining 62% of
decision variance. The study recommends adopting "Qualitative Influence" strategies
by prioritizing spontaneous, realistic content to enhance credibility among digital
generations.
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