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Abstract:

This research aims to provide an in-depth analytical review of the uses of
artificial intelligence (Al) in the areas of marketing communication for companies
and organizations. The research addresses applied approaches in digital
advertising, customer relationship management, message personalization, content
creation, influencer marketing, reputation management, and effectiveness
measurement. It presents theoretical and applied frameworks, global case studies,
governance standards and ethical and legal risks (such as transparency and privacy
obligations), as well as an implementation and methodological roadmap for
measuring marketing return (ROI). The research concluded that Al is reshaping the
marketing communication field by creative automation, and marketing decision
making, increasing targeting efficiency and aligning messages, but it requires
building reliable data, strong governance, and adherence to emerging regulatory
frameworks.

Keywords: use; artificial intelligence; marketing communication; companies;
organizations.
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