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Abstract: This paper aims to clarify the importance of entrepreneurial marketing as a
mechanism to support the marketing strategy in the digital age, in which more and more
companies are starting their businesses online by adopting innovative business models.
Airbnb is one of the platforms that introduced the sharing economy model as a
revolutionary innovation in the travel and tourism sector, making it a pioneer and a
formidable competitor in this sector with its focus on digitizing processes, review and
payment systems, creating opportunities without restrictions, and constantly introducing
new ways to facilitate communication with customers. The study also explores the
alignment of Airbnb's strategy with the seven elements of entrepreneurial marketing and
its contribution to the success, growth and sustainability of Airbnb in its sector of
activity.
Keywords: Entrepreneurial marketing, digital marketing, Airbnb, sharing economy.
Jel Classification Codes: M31, Q55, 031, L26.
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2023 | 2022 | 2021 | 2020 | 2019 | 2018 | 2017 <l gl
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5 01 suxtr/ 12wty




vislb puyld oo G Al Uy poladdY) Cigxd) dlno
Gasnil) eha) WA e Sy ) Ayl JISET e (PISE Slliay 2023, p. 1)
aly ) WA e oS lly dpd)ll cVLaY) Gl JY1 gl
Aalise VISET a8 g cadisall 8 Al bl ga Sl L a50all 5ylall lleal)

( Yang, Gabrielsson, & Andersson, .iadll (mje s aadindl a0 (e Ll
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Jealsill Bluy e Gyoill aalans Alsanall 53621 s Clisaall (e % 70 o0
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( Stankovi¢, .Sl LSl @& e JE L el uerdiill
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Ay Oty Aked 3NS iemall dpally LG Gilad Taal D,
Gl Lagh (pand 3 2ol of oSay Gilagd) o)) e il Gilasl 8l
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2023 | 2022 | 2021 | 2020 | 2019 | 2018 | 2017 | 2016 | <isiwl

7.7 6.6 6 5.6 7 6 4 2.1 adlgdll

(Curry, 2024) adse e alaie¥h ofialill slae) e 1 jaaall
ale Ay e %16.6 il calladl oladl aan & 3l (y5le 7.7 Airbnb sl

2025 - 13> /34 pl ol 10



AU dpolaid Cigad) dlxo wjléﬂlw&mlﬂ”ﬁﬂyﬁgdgjlégﬂl

:Airbnb Laid Adgull Laal 1.2.3

Gladl 3 Gl Jal e asm S Gulad o4y BS Adsn das Airbnb dllis
Ll alail) aaaiid (oM )l 3yeall o) LAped )l AGEY) g b il
Al Jaly Glesbed) ol ALy ccilaglaall g8 AL pae b Jleed
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gl Aasll e %41.91 4w Tripadvisor 48,4 Jlaall
:Airbnb dLaid il igudl) alayf 3.3
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el arill et A B Ledlee 2l 2 i gy (galyl) asusil
A8laay) 1.3.3
Blie) ¥ Llle 38 AU lganiiy \ginan A8 uy :A8giga cilile Uiy ]
(Ravenelle, 2020, p. ."adsadlly 480" Al ol e 2018 sibe (e
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(Reinhold & Dolnicar, How Airbnb Creates Value, . piuadll 2l
2017, p. 45)
) o 5 2.3.3

& LAY Pl GlasY Airbnb diaie &5 WA Lady) Lala
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3Se ph (pAY) ae Jualgill' d5)lS, . Sarnikar, 2022, p. 2075)
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Kabadayi, Cavdar Aksoy, Yazici, & Kocak Alan, 2022, p. 749)
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e 4l Juell 3 "Beyond by Airbnb's "Airbnb Plus’ <dUaall
dat) (Alyssa, Daniel , LaRae , & Seydou , 2022, p. 10) ) ylaal)
b Bamg Y ol Sy L duadl <8 5kl Ay S e k)
s el Z3sa ) culaall dila) g8 Arbnb Jleel z3sas A0S
O Sleglaall (5 8lall 3l Eusy (Reinhold, 2017, p. 34) 2016
desana Al Slsh as% il Sy s ol ddaall Ahaidy) Joa Capaal
Gl die Jae dla ) e cpyiluall jigs Airbnb Work Collection Jleci
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(Alyssa, Daniel , LaRae , & Seydou , 2022, p. 12) duulic 4al8) o
S K5 Lee Jandl Gmpts il G2 b Siaall s e %20 Jsa
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(Alyssa, Daniel , LaRae , & Seydou , 2022, p. . piwadll Cifjsaal)
Lipae Uans ey Y Al cBlalaall 35isay (gl ada olas 5e8 14)
(Reinhold & Dolnicar, How Airbnb Creates Value, 2017, p. 48)
Ldlaall Ll adall play) clilay aladinl edaall (g0 % 80 (e ST Juaiy
(Write Perfectly, 2024) . ApplePay ; PayPal Jix Z.d)ll

e dalall dgadll Ly dm gl o<l Leiiaia Airbnb ellicn :diaal) cldsdl) .o
( padiedl Apads Gl e Gpuadl elihaV) (SA @l e
aUsis Stankovi¢, Andelkovi¢, Mrdak, & Dimitrijevi¢, 2023, p. 118)
delul Jlae o bl e 308 dael ae delaill e 5alE odlee dexd
Cigpall pdine 2 Al gl COSEA Jay e danbe olag
(Reinhold & Dolnicar, How Airbnb Creates .cleu 2 e (piuzall
tedanl) gl gad 3854 3.3.3 Value, 2017, p. 48)

sl Aglay) edlel@ll dwal e Airbnb Sy :delita aaina slid)
osadll G5 P pe delill 1 e Law o oS A sl sl
S Y sl Bl ¢ el Jualgill DA o ol iy oLl
wlly iaie e Cigually Gunad) ae Airbnb Jualsi €'dlia e cllia
OSay iyl eV g L Aalall DLy Jsenall Calell gty 3y Sy
Airbnb Open P (e padlll Jelall aj GlA S Asls Glislag )y
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(Reinhold & Dolnicar, How Airbnb Creates Value, L Cpdncadl)
2017, p. 49)
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abadly oMl i) gy @lld 8 La sy Aal8) all 200 e ST i
Ly (et e dcaadd) Ladiliay) o2a Jeas (Write Perfectly, 2024)
(Weng, 2024, p. 72) 4yl Adlally Sleall oy Jasls ) Ly paiiiosall
iy dmstia) 2allly ¢ainally calsin) adlsall o3a Jadii zeSlanll adlgs
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(Alyssa, Daniel , LaRae , & Seydou , Airbnb Marketing Problem
Analysis, 2022, p. 21)
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(Reinhold, 2017, p. 33)
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(Tumer Kabadayi, Cavdar Aksoy, Yazici, .Jjlully cajall Jie daiol)
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2023 i GlpiE e g Al SlE e bsie Y50 9600 s
(Write Perfectly, 2024)
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LaRae , & Seydou , Airbnb Marketing Problem Analysis, 2022, p.

25)
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(Matthieu , 2024) : jaaall
lalad Al (sale 144.76 Jaaly 2021 ale 3 I Al 8 Lyydl S
Me Cua e DN Al i Adled)) el o AlaadU A (g sadiall
Sypal 8 oS5 Ll dilaie Ciea (ge ST 12a5 Alrbnb e lagliad 5l L0
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(Ravenelle, 2020, p. 157) .Ja¥ sz
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(Alyssa, Daniel , LaRae , & Seydou , 2022, p. 14) .AY!

N

:Aadll 34 6.3.3

Zh e peiSa PR (e Cpaaliall Ciscadl) Airbnb sass : cpiudaall duuilly
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P e gl das sl Lajy (Reinhold, 2017, p. 31) ..l
(Rajala, .\ghseddy ) ladd) Gagpe o a@lhes zhal agl 7Ll

Huhtaméki, Johanson, & Vakkuri, 2022, p. 33)

O S 20 Gany A3lie Cagpall i dgaly daiall aaf tligadall duilly .

Gillee i WS LLagy dele 24 Hlae e 326 Al Jea daEY) cilila
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(Reinhold, 2017, p. 32)

N
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Cami)) Cam CAIDNDAS Al g dihie ST & Aledl) Sl culS .%76.62
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