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Abstract:

This study aims to analyze the effectiveness of content creation in promoting
awareness and understanding of tourism destinations through content creators on social media
platforms. To achieve this, the study employed a descriptive approach by analyzing previous
studies and data related to tourism content creation in Algeria, as well as an analytical approach
based on a questionnaire distributed to a sample of 200 social media users. The questionnaire
was designed based on the study model, its hypotheses, and previous research, using a five-
point Likert scale.

The statistical analysis of the data revealed that content creation in various forms—
such as images, videos, or personal experiences—significantly impacts the awareness of social
media users in Algeria regarding different tourism destinations. The results also indicated that
content in this field enhances potential clients’ knowledge of tourism destinations as tourism
products. Therefore, it can be concluded that tourism content creators have a notable influence
on promoting tourism.

Keywords: Tourism marketing, tourism content creation, awareness of tourism destinations.
Jel Classification Codes: Z33, 232, Z32.
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