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Abstract :
The article presents a comprehensive overview of various communication methods and
quantitative tools currently used to measure the effectiveness of advertising campaigns, in light
of the complex and rapid transformations taking place in the digital environment. In an era
marked by advertising fluidity, platform proliferation, and the shifting behavior of the digital
consumer, these factors have become pressing challenges that have compelled marketers and
advertisers to develop analytical tools aligned with the evolving demands of the digital
marketing landscape.
In this context, the article aims to provide an extensive understanding of the methods and tools
used to assess advertising effectiveness in the digital environment, enabling institutions and
advertisers to continuously improve their campaigns, identify strengths and weaknesses in their
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advertising strategies, and adapt to a landscape characterized by fierce competition and constant
innovation in communication design and audience targeting precision.

Moreover, the article seeks to propose an integrated approach that combines communication-
based methods and quantitative tools, enhanced by artificial intelligence, to enable the accurate
adjustment of advertising strategies and guide them toward achieving the desired impact in an
ever-changing digital environment.

Key words : Communication methods, quantitative tools, advertising campaigns, consumer
behavior, digital environment.
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