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Abstract: This study aimed to explore the role of humorous marketing in
enhancing product and brand awareness, provided that it adheres to the essential
elements that constitute humor. The investigation includes a review of the relevant
theoretical literature, followed by an analysis of advertisements for "Veste
Impermeéable” as a type of humorous advertising that has gained local and
international recognition through social media platforms. The analysis
encompassed the content of 11 short video advertisements published during the
period from December 4 to December 23, 2024. Subsequently, an electronic
survey tool was employed to analyze data from 420 Facebook users. The results
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indicated that, despite the popularity and high engagement of these
advertisements—reflected in approximately 11,000 likes in a short time—they
require a scientific application of the dimensions of affinity and self-enhancement
to increase product awareness and avoid elements of boredom and provocation,
thereby achieving greater effectiveness in the advertising message.

Keywords: Humorous Marketing; Humorous Advertisements; Product
Awareness; ""Veste Impermeable’ advertisements.
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