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Social media sites are an exploratory gateway to domestic tourism

landmarks in Algeria
A study of a sample of social media users

cleliall b dpihall davsially iaall Slawpall dudls Gaa de M Slas cpul
y.ghadjiati@univ—chlef.dzc jlall ccalill — Je g o dnna daala Al Zoladll
Gileliall b 4pihall dangially sal) ilowga) 4l doab e o AL o e
k.bennafla@univ—chlef.dz. il ccalill = e g o dpn daals cdhnll dlsal)

27-11-2024 :J8a) Jgd &)l 02-08-2024 :Jaal) Jlw) )l

Al Aabll Al e laal¥) Jaldll adlse o8 ot ) Auball sl o 1addall
el ool gilse Ly e halls Tabudl Jld) GLES) 468 Zall DA o
25 Jeadl 5 iyl o3 aikine (e e e Ay S il 100 35 e oYL
Se ey (Al LAg sill Calaal) (st sad celiay) Jualall adlsal dpelaal¥) Ll jlus
Lald sl Calagiul) clbaglin) e eldal) Jualgll adlsa 1)) Sl daludl eyIK,
Gy A LYl gpediuall A8 Gda Huae ledeag LAl Asbdl Aoy el Al Al
Azl iy Glesaaall A LAY Jle) g0 e lial) claidl sda e aaaalg

e dalidl eV dalalall daldl ¢ e liay) Jualgil) a8l :dalidal) calalsl

Abstract: This study aimed to demonstrate the effectiveness of social media sites in
promoting domestic tourism in Algeria by addressing how to discover tourist
attractions in Algeria through the social media sites portal. Based on the distribution of
100 electronic forms to a sample of users of these sites, it was found that the social
nature of social networking sites has changed towards achieving marketing objectives.
Therefore, travel and tourism agencies should include these sites within their targeting
strategies for the category that admires domestic tourism and make them a source of
attraction by investing in their time without neglecting to join virtual groups.
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