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Abstract:

This study aims to explore big social data, including its volume, sources, analysis

process, and potential applications in marketing. The study also examines search

engines, market share, and their crucial role in effective marketing strategies,

including improving search engine results and integrating search engine data into
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broader marketing campaigns. By leveraging big social data analysis and search
engine analytics, marketers can gain valuable insights into consumer behavior and
preferences, ultimately leading to more effective and targeted marketing
campaigns.

Keywords: Big social data, search engines, marketing campaigns, marketing
strategies.
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