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This paper attempted to answer the role and contribution of social gender in enhancing
woman entrepreneurship in Algeria.This latter is considered one of the most modern
concepts recognizing the role of woman and her place insociety. The field study was
conducted on a sample of female entrepreneurs in Setif province using an interview
questionnaire based onthe Likert 3 pointsscale.

The study results confirmed that social gender contributes to encouraging the
entrepreneurship initiatives of women. Moreover, its representatives in the Algerian
society help to overcome many sociocultural and organizational challenges faced by the
women entrepreneurs in Algeria.
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